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LETTER FROM THE EDITOR

“GOLF PLEASURE & TASTE” N 16

In this summer edition there are many new
additions and new locations where you can
play golf and enjoy fine food at a range of
restaurants and hotels selected by us.

The choice varies geographically from
Switzerland in Gstaad at Ultima Collection
Gstaad to Germany in Bavaria at Hotel
Aschental and ltaly on Lake Garda at Resort
Colf Hotel Chervo San Vigilio.

In No. 16 of Golf Pleasure Tasfe there
are also two very interesting new columns
. Mentoring & Coaching where one can
discover relaxation and energy channeling

techniques; and Beauty for ladies where
Angela Ramel's experience enlightens us
and invites us to discover our bodies in
connection with our minds.

For the reportage column we will discover
the hidden wonders of Dubai from our point
of view.

Enjoy Your Reading!
Francesca Ada Babini

General Manager
Fab Consulting GmbH
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In the heart of a magnificent wooded — Guests enjoy exclusive access fo the Fitness

environment, the Golf & Country Club at  and Wellness areas.

Chéteau de Bonmont opens its doors for you.

A true hideaway overlooking lake Geneva  Each room at Chéteau de Bonmont is

and facing the MontBlanc, this magical  unique. Whether you are looking for space,

place reveals its secrets. authenticity or just privacy, Chéteau de
Bonmont is the place to be.

located a few minutes away from Geneva,
this litle paradise offers an exclusive and
refined way of life.

You will find everything you need fo live
out your passions and take care of yourself,

body and mind.

The Hotel de Bonmont is located in a
splendid 18th century Chateau overlooking
Lake Geneva and the Alps, offering its guests
a unique panorama.

The hotel's 18 rooms and suites are
decorated in a classic and contemporary
style.  Combining comfort and serenity,
visitors will live an unforgettable experience.

P




Discover a seasonal cuisine based on fresh,
quality products with our gourmet menu, in
an infimate family atmosphere at Le Cercle.

Overlooking part of the golf course and Lake
Geneva, you will appreciate the southfacing
terrace of Chateau de Bonmont: a corner of
paradise for a moment of wellbeing.

Chéteau de Bonmont also has private
dining-rooms, offering a tailormade service
to guests who wish to lunch or dine in
absolute privacy.

Several conference rooms with natural
daylight are available to organize your
events.

We propose conference rates (form 10
people) with an equipped meetfing rooms,
coffee breaks and 3-course lunches.

Whether for a professional meefing or a
private event, The Chateau de Bonmont

offers an authentic scenery, to make of your
event an exceptional moment.

Sport, relax or culture, complete your day
with the activity of your choice:

o Fitness & Wellness areas: as a hotel guest,
enjoy a relaxing time at the sauna or steam
room, or by the outdoor poal.

o Golf: initiation with a Pro, access fo the
golf course, equipment rental.

® Tennis: court rental; a coach is available to
supervise your session [on request).

e Culture: visit the 12th century Cistercian
abbey or the regional museum for historical
farming machines, at Moulin de Chiblins.

e Outdoors: the nature surrounding  the
domain offers a relaxing moment for joggers

and hikers.

GOLF & COUNTRY
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GOLF & COUNTRY
CLUB DE BONMON

Designed in the 1980's by Harradine
Pére et Fils, discover one of the most
beautiful golf courses in Switzerland.
The 18-+hole course gives players the
opportunity to enjoy a wonderful view
on the Cistercian abbey, and over
Loke Geneva and the MontBlanc.

You also have the possibility to organ-
ize your own golf competitions during
the week.

Becoming a member at Golf & Coun-
try Club de Bonmont means joining a
rich club life and enjoying exclusive
benefits:

® Free practice balls

® Free access fo finess equipment and
swimming pool ® Theme nights at the
Chéteau

e Cultural and sporting events reserved
for members

® Preferential member rates on accom-
modation

® Restaurant discount

e Access to Memberonly areas

GOLF DE BONMONT
Route de Bonmont 31

1275 Chéserex — Switzerland
T..+41 22 369 99 00
Email: golf@bonmont.com
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Farhana Bodi -
L.RAPHAEL - Photo
Infinite Trust

GENEVE

L.RAPHAEL GENEVE — THE SCIENCE OF BEAUTY&WELLBEING
SHINES AT THE 76TH CANNES FILM FESTIVAL
REVEALING ITS BIG NEW PARTNERSHIP WITH MEDCARE IN DUBAI
TO VIPS INVITED FOR THE GOLDEN CAVIAR CRUISE BEFORE THE RED CARPET

For 12 vyears now, LRAPHAEL Ceneve
— The Science of Beauty8Wellbeing has
upheld the fradition of launching ground-
breaking scientific skincare products and
treatments during the Cannes Film Festival.
The iconic Swiss brand continues pushing the
boundaries, and this is the perfect moment
for unveiling its latest creations, ensuring
that the fesfival guests enjoy the very best in
beauty. Behind the scene, year after year,
savvy stars entrust themselves to L.RAPHAEL
Genéve — The Science of Beauty&Wellbeing
for a stunning glow in front of the cameras,
thanking the brand for the immediate
and longlasting impact of its advanced
technologies.

This time Mrs Raphael and Dr. Gumener,
the cofounders of LRAPHAEL Genéve — The
Science of Beauty&Wellbeing, and Prof.
Giacomoni, Head of LRAPHAEL's R&D,
invited their celebrity friends, press and
clients to be treated with L.RAPHAEL's latest
innovation — an exquisite CAVIAR GOLDEN
CURE — in the course of a Beauty Cruise,
a dream made true by LRAPHAEL Genéve
— The Science of Beauty&Wellbeing: for the
first time a famous beauty brand launches o
floating clinic.

On a yacht of arrdeco design with elegant
touches of LRAPHAEL's iconic orange
and gold, the guests are offered a unique
experience before stepping on the red
carpet. While sailing along the shores or
in the open seaq, they enjoy discovering the
new limited-edition procedure of L.RAPHAEL
Genéve - The Science of Beauty&Wellbeing:
the Caviar Golden Cure.

About LRAPHAEL Genéve — The Science of
Beauty&Wellbeing

LRAPHAEL is a worldrenowned luxury
skincare and beauty brand founded by
Ronit Raphael. Bom from Ronit's inspiring
life story, L.RAPHAEL Genéve — The Science
of Beauty8&Wellbeing is a festament to
her belief that «True beauty radiates from
the inside out - when the body and mind
are in perfect harmony.» Our unwavering
dedicafion to providing clients with the
highest quality freatments and products has
earned us a prestigious reputation in the
beauty industry. At L.RAPHAEL, we pride
ourselves on our commitment to innovation,
scientific research, and exceptional customer
service, ensuring that every client achieves a
stunning and radiant appearance.

During the event in Cannes, Ronit Raphael
will also reveal defails of the big news
- LRAPHAEL Genéve — The Science of
Beauty&Wellbeing opening in Dubai.

Sabina Techelnokova and guests - Photo
Infinite Trust

Shop online : www.|-raphael.com



L.RAPHAEL SOON OPENING IN DUBAI
IN PARTNERSHIP WITH MEDCARE

LRAPHAEL Cenéve - The Science of
Beauty&Wellbeing, Swiss iconic beauty
brand, has thoroughly embarked on a
strategic course of expansion into  the
esteemed Dubai market, forging a significant
parinership with the renowned Premium
Chain of Hospitals & Medical Centers,
MEDCARE. This innovative alliance is set
fo insfigate a ground-breaking shift in the
UAE's Aesthetic and Cosmetic sectors, as it
will infroduce L.RAPHAEL's renowned 'Seven
Foundations of Beauty’ philosophy and its
world-class products across the  flagship

MEDCARE Medical Centers.

MEDCARE, an esteemed Medical institution
under the umbrella of Aster DM Healthcare,
is a preeminent healthcare provider in

Dubai’s industry  landscape.  With s
considerable  network of four  hospitals
and over twenty medical centers scattered
throughout the diverse communities of Dubai
& Sharjah, MEDCARE is a paragon of
medical excellence in the UAE.

For the past two decades, MEDCARE
has stood as a stalwart in the UAE's
medical sector, diligently serving millions
of both local and international patients
with unwavering commitment. In a recent
milestone, November 2022, MEDCARE
and Aster DM unveiled "Wellth’, Dubai’s
pioneering Infegrative  Medicine  center.
It is exceptionally focused on the pillars of
Functional Medicine, ushering in a new era
of holistic healthcare.

Talking about the MEDCARE-L.RAPHAEL
Partnership, Mrs. Alisha Moopen, Managing
Director of Medcare and Aster DM

Alisha Moopen- Deputy Managing Director.
Aster DM Healthcare

Healthcare, highlights: «We are so excited
as we broaden our specirum of services
through the esfeemed partnership  with
L.RAPHAEL. Joining forces with L.RAPHAEL
Genéve — The Science of Beauty&Wellbeing
is an exciting journey. For years, we have
been exploring the infernational  beauty
market in search of a pariner that would be
a visionary, a frend-sefter with whom we
would share similar holistic approach and
similar values. This alliance is set to scale
new zeniths in the UAE's aesthetic industry.
QOur unyielding commitment to enhancing
the health and wellness of the UAE's
population remains steadfast, and it is with
considerable excitement that we now stand
poised fo elevate our offering even further.
The L RAPHAELMEDCARE parinership,
underscores the progressive future of the
healthcare and beauty industries in Dubai,
where fraditional medical practice is being
seamlessly integrated with  contemporary
aesthetics and wellness philosophies”.
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FIVE ZURICH

ZURICH'S HOTTEST LUXURY CITY RESORT

About FIVE Zurich

Dubbed the hottest dining and nightlife destination in Switzerland, FIVE Zurich is a luxurious
lifestyle hotel boasting 45 luxurious suites and 42 suite sized lifestyle rooms with dlittering
skyline city views or lush forest views. Additionally, 62 ‘Amazing Rooms’ now welcome guests
to the Vibe at FIVE in Europe. This party and culinary hotspot boasts multiple infernational
award-winning restaurants, a rooftop nightclub and buzzing outdoor social pool. Detox before
you refox at the lavish wellness spa with indoor pool and hot tub.

FIVE ZURICH HOTEL
Déltschiweg 234, Zurich
instagram: fivezurich
website:

zurich fivehotelsandresorts.com

FIVE Zurich seamlessly unites the very best of Swiss hospitality
with FIVE's characteristic flair for an exceptionally indulgent
experience for guests from the city, and international visitors,
alike. In keeping with its promise to deliver top-notch guest
services, FIVE Zurich has successfully achieved a 5 Star
Superior rating and Design Specialisation  recognition
from the prestigious Hotellerie Suisse. This stunning hotel
overlooks the city center from Zurich's stunning Uetliberg
plateau and is within a 10-minute drive to the city center
and main attractions; and a 20-minute drive to Zurich’s main
airport. Direct access to public fransport is within a 2-minute
walk.

The hotel has has swept the Swiss hospitality landscape
as the only LEED Platinum hotel in Switzerland and one of
just five hotels in the world to eamn Platinum Certification
for BD+C and ID+C rating system under LEED v4 with
an impressive grading of 84 Points, claiming the second
highest score in the world, and the third highest in property
size by U.S. Green Building Council, a globally recognised
authority for sustainability achievement and leadership.




LUXURY
FASHION AND
ART DINNER

|
TH E PENTH.USE
DOLTSCHIWEG 234, 3035 ZURICH, SWITZERLAND
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JOIN US FOR AN EVENING OF LUXURY

FASHION AND ART AT THE PENTHOUSE

LOUNGE AND TERRACE IN FIVE ZURICH
ON THURSDAY SEPTEMBER 7

IT IS THE PERFECT DESTINATION FOR GLAMOROUS AFTER WORK DRINKS
WITH YOUR COLLEAGUES, MEETING UP WITH FRIENDS AT AN EXCLUSIVE
LOCATION, OR JOINING ON YOUR OWN AND MAKING NEW HIGH-PROFILE
CONNECTIONS.

HA Y 2

A GLAMOROUS FASHION SHOW BY BASEL FASHION NIGHT, REPRESENTED BY LOVELY APPLE
AN ART EXHIBITION BY A TOP CONTEMPORARY SWISS ARTISTS, THAT IS GUARANTEED TO IMPRESS
A SUMPTUOUS FLYING DINNER FROM THE CHEF’S SELECTION AND UNLIMITED DRINKS FROM THE BAR BETWEEN
19:00 T0 23:00
Music BROUGHT TO YoU BY ANREY, ALL NIGHT LONG

Tickefs: www.eventfrog.ch/luxury
Website: https://thepenthouse.co/zurich/
Instagram: https:/ /www.instagram.com /thepenthousezurich/

Contact: +41 (0) 78 410 55 83
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BIESGEN
PLASTIC
SURGERY

Dr.med. Thomas Biesgen

Y ( -

HAPPY AND
COMFORTABLE
IN'YOUR OWN
BODY.

-

EXPERTISE AND EXPERIENCE IN PLASTIC,
RECONSTRUCTIVE AND AESTHETIC SURGERY.

Thomas Biesgen, MD, has been practicing
in the field of Plastic, Reconstructive and
Aesthetic Surgery for nearly 25 years and
offers excellent expertise in many areas of
this surgical specialty.

As you can see from my resume, | am not just
a purely aesthetic surgeon.

Having experienced and also imparted
continuous  education and  fraining  at
infernational centers for reconstructive and

28

microsurgery for almost 20 years, | am
proficient in complex surgical procedures
that are essential to the field of aesthetic

surgery.

Through  my  membership in  many
internationally renowned associations and
professional societies, | always remain at
the cutting edge of science in the fields of
aesthetic, reconstructive and hand surgery,
which allows me to offer you, the patient, the
highest standards and safety.

| also have this claim as an authorized
expert in the state association of Rhineland-
Palatinate in the field of plastic and cesthetic
surgery and hand surgery.

When | welcome you as a patient in my
consultation, you are of course the center
of aftention and will be personally informed
by me about the various options of the
procedure, as well as the possible risks and
complications.

The preservation of the personal naturalness
of the individual patient is the highest goal
of my treatment. Thus, longterm connections
between beauty, functionality and health can
be created.

N\
I l . )
DR. MED. THOMAS BIESGEN

+41 43 818 52 55

Beethovenstrasse 3 | Hochparterre | 8002 Zirich

info@dr-biesgen.ch
www.dr-biesgen.ch

AESTHETIC &
RECONSTRUCTIVE SURGERY

Aesthetic Breast Surgery
Facial surgery

Eyelid surgery

Nose surgery
Dermatosurgery

Body treatments
Reconstruction of the breast
Reconstructive Surgery
Hand surgery

AESTHETIC
FACIALS

Wrinkle treatment with botulinum
Wrinkle freatment with hyaluron
Facial volume

Eye bags

Lips

Advice face

/.;“



EVENSWISS®:
A LEADER OF SIGNALLNG COSMETICS

New age in anti-aging beauty care

We at EVENSWISS® believe that everybody deserves to have naturally healthy
and youthful looking skin and hair. EVENSWISS® offers a revolutionary approach
fo skin care: the signalling cosmetics. Dedicated fo this mission, we are making
assiduous efforts fo provide our customers with the most advanced cosmetics
based on a deep understanding of the biological mechanisms of skin and hair
regeneration. After 30 years of research a worldwide unique formula has been

developed: EVENSWISS® with Dermatopoietin®.

DERMATOPOIETIN® is a full equivalent of the human epidermal cytokine
interleukin-1 alpha — the natural polypeptide that controls the homeostasis of skin,
regulate immune reaction and contribute to the production of Elastin, Collagen and
Hyaluronic Acid.

It affects deep skin structures without penetrating skin by triggering a cascade of
reactions which propagates from the surface fo the depth of skin: named Signalling
Cosmetics®.

DERMATOPOIETIN® promotes the production of collagen, elastin, hyaluronic acid
and several growth factors and thus supports the skin’s natural renewal process.

@ EVENWISS

WWW.evenswiss.com




MODERN DAY GODDESS
ANGELA RAMEL

I’'M SO GLAD YOU'RE HERE, READY TO
GET TO KNOW ME AND MY GODDESS
JOURNEY

Pour yourself a glass of smoothie and lef's get fo
know each other...

| 'was born in Switzerland half a century ago
and | am a single mother of three grown-ups, a
modern Goddess, vegan Yogini, International
Holistic Healer, Tantric Alchemist, Feminine
Embodiment Coach, Quantum Healer, Soul
Cuide, Masfer Hypnotist, Reiki  Master,
Womb Healer, Sex, love and Relationship
Coach, Cacao Ceremony Facilitator, Trainer &
Educator of Tantric Arts and advanced holistic
healing tools, luxury refreat host and Bestselling
Author.

| started my own Goddess Journey of personal
development, holistic healing and spirituality
at the age of 13. Travelling the world and

living in India and Bali led me to a deeper
understanding of self, through the sacred path
of Yoga, Meditation, Breathwork and through
receiving ancient Tantra wisdom.

| am the founder of THE GODDESS JOURNEY,
dedicated fo initiate global leaders to enjoy
more sensual pleasures, make millions pursuing
their soul's purpose and fully embodying their
sexy power!

I help them design a luxury fantric lifestyle, so
they can live an abundant life on their terms!
I'am here to help them remember who they are
and support them in expanding their awareness
and alignment of body, heart, mind and soul.
For the past 30 years, | have been guiding
thousands of people worldwide from all walks
of life to transform the pain of the past info a
powerful present and an extraordinary pleasure-
filled and successful future.



"I believe that life is supposed fo be blissful,
ecstatically orgasmic, creatively abundant,
sponfaneous, juicy, radically selfFexpressive
and wildly adventurous.

"We are here as powerful creators. The
answers are always within and our authentic
state of being is LOVE and BLISS!”

Behind every soulful and powerful woman
is a magical life story...

| have been on a spiritual journey since
childhood and was taught about alternative
and holisfic natural healing, yoga and
meditation.

At the age of 3, | was putting my healing
hands on other children and animals when
they were hurfing or feeling sad...

At the age of 9, | aftended conscious
breathwork workshops and weekly circles

and decided fo stop eafing animals...

By the age of 13, | started my Yoga path in
Zurich with Selvarajan Yesudian & Elisabeth
Haich...

At the age of 15, I travelled the world solo
and learned 6 different languages.

At the age of 17, | started coaching young
women in high school who had experienced
sexual abuse and body shame issues, and
| learned the traditional Thai Massage in
Thailand.

At the age of 19, | was already a Reiki
Master and fravelled fo India, exploring more
of my spiritual journey...

At the age of 21, | stood on big stages as a
Jazz, Funk, Soul singer after having enjoyed
a classical singing education with an Opera
singer in Zurich and Musical, Jazz, Funk, Soul
expert frainers.

At the age of 24, | graduated from 5 years
of art school, a yoga teacher training, and
bachelor in psychology at the University of

Zurich.

| married a Hindu monk and went fo live in
India with him.

At the age of 28, | built a private school
in India for teenagers, built toilets and
drinking water founfains in West Bengal,
in the poorest of the poor villages. | built
an international child protection team for
sexually abused kids and taught hundreds of
yoga classes.

| helped women in the sex trafficking and
lepra sick people in the slums of Calcutta,
and gave thousands of holistic healing
sessions in person as charity for a spiritual
communify.

By the age of 30, | had facilitated thousands
of hours of yoga classes, women's circles
and refreats.

By the age of 32, | had given birth to 3
children.

At the age of 34, | was running a Yoga

Retreat Hotel in India, accommodating Yoga
groups from all over the world.

At the age of 36, | had travelled the world
with my family for 3 years and then decided
to go back to Switzerland as a single mum.
15 years ago...| arrived at Zurich Airport
with 3 kids, 3 suitcases, and $3 to my name
From Stress to Goddess

At the age of 40, | went into deep
depressions with daily panic attacks. It was
so hard to raise 3 children on my own and |
was dependent on social care and support
of my parentfs.

After going through a 5-year long divorce, |
felt so burnt out, isolated, demotivated and
lonely...

Still wanting to feel loved, seen and
appreciated, | kept ending up in foxic
relationships.

At the age of 42, | remembered my soul's
purpose; empowering women, men and
couples. | had enough of being dependent.



That was not who | am. So | started to
completely reset my system from any
vibration of pain, suffering, fear, doubt,
everything that was blocking or stopping me
from rising and not being in my true feminine
essence.

| started investing in myself and accepting
help, support and guidance fo heal myself.
Since then, I've learned more advanced
healing tools on top of what | already had
in my toolbox.

Today, | am back in my full power, high
vibing with my amazing kids, friends and
clients from all comers of the globe, travelling
the world again and doing what I love most,
sharing more magic with the world.

REALISATIONS FROM MY GODDESS
JOURNEY

| realised that | had to take full responsibility
for my life, not only for me but also for my

3 kids. These kids were my biggest “why”
because they needed my love, care and
guidance.

I realised that:

I am allowed to accept help and learn how
to create my own abundant Goddess lifestyle
and business, and live life on my terms.

| am worthy of being loved, seen and
appreciated.

I am good enough at all times.

| can choose how | want fo feel.

| have fo take full responsibility for my body,
yoni, heart and joy.

| need to let go of the victim girl within if |
wanted to experience abundance in every
life area.

I no longer tolerate toxic relationships.
Abundance on all levels and in every life
area is my birthright!

| was determined to heal myself holistically
and reconnect with my own pleasure,
purpose and power!

| could never have imagined what has
unfolded for me since then... manifestations
beyond my wildest dreams.

I learned how fo rise in love with myself, how
to look after myself and how to nurture my
body, mind and my spirit the best. | learned
how to master my inner negative dialogue
and accept my superpowers of being
sensitive, intuitive and soulful fo design and
live the Goddess life I love...

As an infuitive healer, visionary, taboo
breaker, rebel, holistic healing lover,
healthy lifestyle creatress and sexy modern
Goddess, who s living her dreams, | wake
up each moming with the intention fo live
every day on my terms and from my heart

and help others do the same.

I'am a wild heart gypsy soul, full of love,
compassion, intuition, sensitivity, empathy,
sweefness and sexiness...

Mostly, you'll see me barefoot in nature...

Angela Ramel
Founder of THE GODDESS JOURNEY

angel.ramel@gmail.com

instagram @angelaramel




CAMERA DI COMMERCIO
ITALIAMNA PCR LA SYIZZORA

OFFICIAL PARTERSHIP

FAB CONSULTING GMBH
WITH CCIS

CONSULTING CELEBRATION OF NEW WEBSITE

WWW.FABCONSULTING.CH

CAMERA DI COMMERCIO
ITALIANA PER LA SVIZZERA 1 7”’1 NOVEMBER 2023

PROGRAM:

17.30-18.15 WELCOME DRINK & LIGHT APERO
19.30 PRESENTATION OF WWW .FABCONSULTING.CH

W E A R E P R O U D ‘|’ O B E 19.45 SPEECH OF CCSI IRENE FORZONI
20.00 FLYING DINNER

20.30 LOTTERY

THE /\/\EDlA PARTNER 21.30 HUGS + GOODIE BAGS

OF CC | S WE THANK YOU FOR BEING PART
OF OUR NETWORKI

Private Invitation: please RSVP at:
francescababini@icloud.com

. .
THANKS TC i,’é;/ R



EXCELLENT FINANCIAL RELATIONS BETWEEN
SWITZERLAND AND ITALY
Data and exports. Here are the central themes that characterized
the assembly of Members of the ltalian Chamber of Commerce
for Switzerland. Positive balance for Made in ltaly exports to the
Swiss Confederation.verso la Confederazione elvetica.

2 CAMERA DI COMMERCIO
~| ITALIANA PER LA SVIZZERA,

The annual general meeting of the members
of the lalian Chamber of Commerce for
Switzerland was held on Thursday 25 May
2023. A moment of exchange and indepth
analysis that allowed the members to be
briefed on the progress of the Chamber's
activities, but also fo meet in the prestigious
sefing of the Swiss life Headquarters in
Zurich, kindly made available by Stephan
Ph. Thaler, CEO of the Swiss Life Investment
Foundation.

The Assembly of Members of the Chamber
opened with a report by President Monica
Dell’Anna on the general trend of lialian
exports o Switzerland and on its positive
balance, equal o 50 billion in fotal
exchange, with marked growth prospects
for 2023. President Dell'Anna has also
returned fo reaffirm the strategic role of the
Chamber in economicfinancial exchanges
and networking between the two countries.
In all of this, a crucial role is assigned fo the
members who are the first to be called 1o be
spokespersons for the chamber’s vision.

The  shareholders'  meeting  therefore
approved the 2022 final balance and
subsequently the 2023 budget. Attention
then shiffed to a vote that led to the

appointment of Vicenzo Di Pierri as «second
Honorary President of the ltalian Chamber of
Commerce for Switzerland”, after 12 years
at the helm of the insfitution.

Qur President Monica Dell’Anna, the first
woman fo lead the Chamber, together with
the ltalian Ambassador to Switzerland, Silvio
Mignano, who was present atf the Assembly,
thanked Di Pierri for enhancing the ltalian
system in Switzerland, sfrengthening the
authority of the Chamber through the
intensification of relations with international
insfitutions.

For the first time in a long fime, the
Shareholders’ Meeting has once again
included an event open to the public,
represented by a conference by two
infernationally renowned economists: Daniel
Kalt, Chief Economist and investment officer
of UBS Switzerland, and Stefania Trenti , of
Infesa San Paolo Research Department.

The considerable participation  testified o
the value of these moments of aggregation
and training for members but also for those
who want to deepen their knowledge of the
relations between Switzerland and ltaly.

Daniel Kalt's report, entitled «Swiss economy
and future cho”enges» high\ighfed the current
economic situation of the global market, linking
it to the opportunities but also the difficulties
related fo inflation and the delicate geopolitical
condition. Historically, there is a very close
relationship between lialy and Switzerland that
sees technology and innovation at the center of
new and profitable exchanges.

Stefania Trenti, in her speech enfiled <«The
economy and finance of the lialian industrial
disvicf», ha

presented the main results of the research
on industrial districts that Intesa  Sanpaolo’s
Studies and Research Department has been
conducting for over 20 vyears. It emerges that
the link between lalian industrial districts and
Switzerland is significant, particularly as regards
exports.

Switzerland is the fourth outlet market for Made
in ltaly, with a weight of 7.9% (against 5.5% of
the total manufacturing). The presence of Swiss
investors is also significant, with 58 participating
district companies, and a particular interest in
the mechanical districts.

The Assembly closed with a networking aperitif
on the Swiss Life terrace.

HEADQUARTER:

Seesfrasse 123 -CH-8027 Zurch
Tel: +41(0)44 289 23 23

Fax: +41 (0)44 201 53 57

info@ccis.ch
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MADE IN ITALY LUXURY AT
CCIS EVENTS

If on the one hond, in ever\/doy We,
the ltalian Chamber of Commerce for
Switzerland offers services and opportunities
to ltalian SMEs wishing fo internationalize
their business by also approaching the Swiss
morket, on the other hond, we must not {orget
that the Foreign Chambers of Commerce
represent the fulcrum around which all Made
in \To|y brands move that want to convey
values and innovations in terms of products.
Among these there are those of luxury and
High range.

The ltalian Chamber of Commerce for
Switzerland has in fact also been chosen by
Maserati, Damiani, Lamborgini and Bulgari,

just o name a few.
It is for this reason that what we are about to
experience will be a sparkling summer.

Among the many activities that the ltalian
Chamber of Commerce for Switzerland is
proposing fo its members (and friends) for
the next few months, there is a rich calendar
of <<|u><ury>> events that will enliven the entire
Confederation. The official launch took
place on June 20, with the exclusive event
organized by CCIS in collaboration with
Panerai - Consorzio del Prosecco DOC.

The occasion was given by the inauguration
of the new e\egom bouﬂque of the watch

house founded in 1860 and known for its
whispered and timeless elegance. It was
precisely this elegant location, in Basel, that
framed a seductive (and successful) example
of cobranding, which made it possible
to masferfully enhance two Made in ltaly
excellences. Panerai and the Prosecco DOC
Consortium, thanks to the ltalian Chamber of
Commerce for Switzerland, have thus come
Iogefher fo convey the values that represent
them, and to merge two iconic ways of
undersfondiﬂg the ltalian spirit, promoting it
through aftention to defail and originality that
distinguishes the ltalian genius.

A refined public, lover of beauty and authentic
flavours, has been invited to the new Panerai
boutique in Basel. This was only the first in a
long series of acfivities that the Chamber of
Commerce has in store for the world of Made
in laly luxury present in Switzerland, with the
aim of confinuously increasing awareness of
high-end ltalian excellence.

TOURISM,  CULTURE AND  TERRITORIAL
ENHANCEMENT

However, the Chamber is aware that even
travel can be compared to a luxury good,
especially if you have the opportunity to
access exclusive visits, extraordinary locations
and, above all, outside the «<broadcast>
circuits. This is the case with the proposal
of the Calabria Region which is promoting,
through o project studied with the ltalian
Chamber of Commerce for Switzerland, its
4 main assefs on the Swiss territory: seq,
culture, gastronomy and outdoor  sports.
«Destinazione Calabria» is an evocative fifle
chosen precisely to underline the infrinsic
peculiarifies of this Region, the tip of the boot,
capable of bewitching (like the mythological
Medusa), of igniing the senses (like the

renowned 'ndujal, of astonishing (like the
cobalt of its waters) and to captivate [such
as the boundless cultural possibilities and
outdoor activities). The first event fo promote
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the area featured Martigny, in the Canton of
Valais. The next one will be held in Zurich on 13
July.

For info on all Chamber events or to join the
network and become part of the CCIS, visit the
website www.ccis.ch

Esl

CAMERA DI COMMERCIO
ITALIANA PER LA SVIZZERA
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JIN
PERO

SUPERIOR
DRYGIN

JINPERO Superior Dry Gin The FOUR PILLARS of JINPERO:

The FOUR PILLARS of JINPERO merge for connoisseurs the luxury of
time, the glamour of friendship, the elegance of simplicity and the
intensity of a suave taste. The ultimate luxury is your time, the time

you spend with your nearest and friends.

Weather you wallow in memories with your best friend or celebrate
the success of your recent business or simply offer your cusfomer
a glass of gin, in such moment only the best is good enough. The
promise you make when you reach the glass JINPERO Superior Dry.
Gin is clear and warm.

website www.jinpero.com
instfagram: jinpero_gin
facebook: jinpero.gin
mail: superior@jinpero.com
orders: http://jinpero.com/product/order

Alcohol abuse is dangerous for health



CONSULTING

francescababini@icloud.com
+4178 843 09 60
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edin 1907 and itis one of the oldest golf
clubs in Switzerland. The private 9-hole ® PAR 60

course is located in the area of the city ® 3366 m

of Zurich and is idyllically embedded in o Putting Green
the forest of the Adlisberg. Guests are o Restaurant
welcome. Tee times are fo be agreed
through the secretariat. The course is
located on the southem slope of the

Adlisberg.

The Dolder Golf Club Zurich was found- Q-Holes Course
@~

DoLper Gorrcwua ZORICH

myputter.ch

For this reason, the many inclines make
the place, despite ifs clarity, a physical-
ly and mentally challenging experience.
2004,/05, the place was gently rebuilt
and renewed all greens. The 9 hole
course can be played in two passes.
The deductions remain the same in
both rounds. Slopes, stepped greens,
bunkers and old, dense trees compli-
cate the game. The course is not very
long, but the greens are small and well
defended. Precision is therefore more
important than length.

HO 4109d3d10d MMM

OFFICIAL RETAILER DOLDER GOLFCLUB ZURICH
Kurhausstrasse 66
- CH-8032 Zirich
< % T+41 44254 50 10
g? o ) F+41 44 261 53 02
/" ; info@doldergolf.ch
30
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FAMILY BUSINESS WITH PASSION

The Kréhenmann Autocenter has been a
family business for two generations. Benno
and Susanne Kréhenmann, the company
founders, still run the business with full com-
mitment with the help of Benno Kréhenmann
jun., who has been in charge of the entire
aftersales area for several years.

The industry is in the midst of change. Not
even looking into the crystal ball can show
us where the path leads. Challenging times
but also opportunities for changes in a il
challenging and exciting future.

We want to confinue fo live the tradition of
the family business. Our motivated team of
18 is constantly being frained at the highest
level and guarantees successful, technical
and customerdriendly operation.

The passion for the lialian sports cars is
still unbroken. With the very successful and
exclusive new models at Maserati, we have

obviously hit the core of what our valued
customers want.

AN EXCITING OFFER

In addition to the entire Maserati range, you
will also find a great selection of new and
used Ferrari, Alfa Romeo and Fiat vehicles.
We also have a heart for historic vehicles
from our own brands. We would also be
happy fo take care of your veterans from the
1970s onwards in our specialized work-
shop.

A LOOK BEHIND THE SCENES

Increasingly complex electronic systems are
being installed in cars. This means that we
are dependent on the latest diagnostic de-
vices and special fools.

The workshop manager and his team of spe-
cialists face new challenges every day.



In addition fo investing in new equipment,
especially allemative drives, the conventio-
nal fest and diagnostic devices also have to
be serviced and maintained. This means that
we can also carry out previous mainfenance
services and repairs professionally.

These are demanding fasks with which we
are confronfed. Despite all these changes,
we are looking forward to the coming peri-
od. We are convinced that we can master
them so that systemically important mobility
will continue to do us all good in the future.

Der neue Maserati Grecale Trofeo.
Everyday Exceptional

ENTDECKEN SIE DEN STARKSTEN GRECALE MIT 530 PS
UND 285 KM/H HOCHSTGESCHWINDIGKEIT.

W

AB SOFORT BESTELLBAR
KRAHENMANN AUTOCENTER AG MManercali
N Seestrasse 1035, 8706 Meilen, T 044 793 21 00
KRAHENMANN AUTOCENTER AG www.maseratimeilen.ch KRAHENMANN AUTOCENTER AG

Seestrasse 1035 8706 Meilen-Zirich
T044 793 21 00

info@kraehenmannautocenter.ch
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Tanerati  orewca.
Ernes

Kraftstoffverbrauch kombiniert (I/100 km): 11,2; CO,-Emissionen kombiniert (g/km)*: 254; Energieeffizienz-Kategorie: F
*CO ist das fir die Erderwarmung hauptverantwortliche Treibhausgas; Die mittlere CO.-Emission aller (markenibergreifend)
angebotenen Fahrzeugtypen in der Schweiz betragt 169 g/km. Der CO,-Zielwert betragt 118 g/km. (WLTP).




BANG & OLU F S E N Staeger AG was enfered in the commercial register by
Nikolaus Stoeger on December 24, 1953 - a kind
of Christmas present for friends of high-quality home

STA EG ER AG enterfainment. Who could have imagined what would be
technologically possible 69 vears latere The entire spectrum
can be experienced in the newly designed showroom in

Thalwil, where the best in terms of sound and image is
presented in a dignified atmosphere on 450 square meters.

THALWIL | STAFA

Fine wood, polished aluminum and elegant furniture create the framework for the digital world of technical
entertainment with all its advantages and possibilities. Almost like an island and oasis of calm from
everyday life; here you take your time, sit down, listen to the sounds, let the images speak and experience
firsthand what the technology has to offer. At a time when digitization is becoming more and more
cenfral, but it should also fit functionally and visually into our individual room and lifestyle design, Staeger
AG offers a unique environment to find the optimal solution personally. With passion and appreciation,
what is currently available and feasible is shown, lived and implemented here.

BANG & OLUFSEN

- ...|..._I

To supplement and round off the balanced range,
Staeger AG also has a large Piega loudspeaker
live demonstrafion. The presentation of the various
loudspeakers enables customers fo  experience
the differences and intricacies of the individual
loudspeakers on site and thus make the right choice.
You will find T+A and Marantz sfereo systems
as drivers for the fanfasfic loudspeakers. So that
television is also an experience, Staeger AG has
the latest Samsung and LG TV models on display
and ready for demonstration. TV furniture concepts
from Spectral as well as armchairs, chairs and sofas
from the deSede brand are also on display in the
showroom and are put fogether to meet cusfomers’
needs.

STAEGER AG

Alte Landstr. 160, Thalwil
Tel. 044 720 13 62
thalwil@staegerag.ch
STAEGER AG

Seestr. 54 — 58, Stafa
Tel. 044 927 10 10
sToeFo@stoegerog.ch

www.slaegerag.ch

Staeger AG is the right address
for anyone who values high-
quo|i1y home  entertainment.
The expert in the field of TV, hi-
fi, multiroom and smart content
presents the lafest from the
world of image and sound in
an incomparably professional
and comprehensive manner. In
the newly designed showroom
in Thalwil, you can experience
up close what today's
technology has to offer on
more than 450 square meters.




ARTINTERIOR

BY ARTIST ELENA KUPREEVA

Elena is a Swiss contemporary arfist. Best
know for her antistress colouring books,
she works with an array of styles and
techniques. Her work has been exhibited
and commissioned across Europe and U.S.
at infernational fairs and has been printed
in many publications such as British Vogue,
Boesner Schweiz Catalog and efc.

She began her art sfudies at a young age.
later in Washington D.C. she graduated
the Duke Ellington School of the Arts «Blue
Ribbon» high school majoring in Visual Arts
and went on fo explore graphic design at
Corcoran School of Arts and Design.
Moving to Switzerland in 2010 with her
husband proved to be a fresh start for Elena,
where she took fo the easel with new ardour.
Today Elena presents her new art project:
Artlnterior.

Elegant and sophisticated, it combines clean
lines, colour and design that can infegrate

info any space and bring the room fogether.
Weather it's your lounge, a hotel or an office
- when art meets inferior design, we have
at our disposal a powerful tool to create an
emotionally aesthetic space that is essential
to our inner harmony and well-being.

Artinterior = when FineArt goes Interior.
The first collection for the Artinterior line:

The lemon Tree | 2023

Cover Photo:
lemon Abundance | 2023
60x50x2 cm

CONTACT INFO:
info@elenakupreeva.ch
Instagram @evk fineart
@evk.Artinterior
www.elenakupreeva.ch

ARTINTERIOR - WHEN FINEART GOES INTRERIOR

EXHIBITIONS

June 2023 - ArtExpo Basel 2.0, Basel, CH

June 2023 - Launch of Artinterior project “The Llemon Tree". Zirich,
CH

November 2022 - Solo Show presenting Gems Series. Zenith
Callery NY, NY

October 2022 - Zurich Art International. ArtsCrossroads Gallery.
Zirich, CH

August 2021 - Swiss ArtExpo. Zirich, CH

2020-2021 - By the Water Series collection exhibit. Lift Art Gallery.
Virtual

April-May 2019 - CASE solo show. Chéteau Gitsch, luzern, CH
December 2018 - Red Dot Miami. ArBasel Miami weeks 2018.
Miami, FL

December 2018 - PAT. Pavia Art Talent, Pavia, lialy

November 2018 - June 2021 - Zenith Art & Fashion Gallery. Miami,
FL

September 2018 - WOP Fair. Lugano, CH

May 2018 - Lucia Art Fair. Lucca, ltaly

April 2018 - Arte Vicenza. lialy

March 2018 - Vernice Art Fair. Forli, ltaly

September 2017 - September 2018 - Zenith Art & Fashion Gallery.
Miami, FL

December 2017 - Art Basel Miami 2017 Week. Miami, FL
November 2016 - January2017 Lou La Vie Gallery. Miami, FL
December 2016 - Art Basel Miami 2016 week showcase, Miami,
FL

November 2016 - Peyer Fine At Gallery. Zirich, CH

March 2016 - Peyer Fine Art Gallery. Zirich, CH

PUBLICATIONS

02.2023 - Golf Pleasure & Taste Magazine #15. Featured Artist &
Cover. Ziirich, CH

10.2022 - Golf Pleasure & Taste Magazine #14. Featured Artist.
Zirich, CH

04.2020 - Boesner Yearly Catalog. Featured Artist. Ziirich,
Switzerland

11.2018 - Vogue gallery featured artist. British Vogue. London, UK
10.2018 - Vogue gallery featured artist. British Vogue. London, UK
09.2018 - Vogue gallery featured artist. British Vogue. London, UK
05.2018 - ArtQuench Masters Edition Art Book II. San Francisco,
CA

11.2017 - The ArtQuench Magazine «Best Infernational Creatives
2017>. San Francisco, CA

10.2017 - The ArtQuench Magazine Featured Artist. Full Biography.
San Francisco, CA

04.2016 - ZurichSee Connections Magazine Featured Arfist. Zirich,
CH
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The beautiful 18 hole / par 72 course,
the 685 M.i0.M. can be played with a
handicap below 30. Guests are welcome
from Monday to Friday. An appointment by
telephone, club membership and a valid
handicap of maximum 30 is necessary.
The Zumikon golf course is equipped with
a club house, a driving range and a shop.
Elevated teas and greens, sheltered by bun-
kers and water hazards, are the hallmarks
of this golf course. In particular, the height
difference provides some challenge fo the

player.

18 hole-course

e Par /2 —
® Restaurant f‘=Z
e Cub House ;

® Pro Shop

GOLF & COUNTRY CLUB ZURICH
Weid 9

8126 Zumikon

+41 43 288 10 88

info@gccz.ch
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OLDEN EIDER

THE MOST VALUABLE DUVET IN THE WORLD FOR A
HEALTHY SLEEP

The idea for Golden Eider came from a project for outdoor suites for the hotel industry.
In an erected safari tent on the Rigi, the queen of the Swiss mountains, Christian Wick
discovered the beneficial effect of sleeping as close to nature as possible. There he
experienced firsthand how well one sleeps under a duvet made of eiderdown, even in
difficult climatic conditions.

Therefore, a few months later, in search of the most natural, animakriendly and
sustainable eider down, he went on an expedition to one of Iceland’s largest eider
duck farmers with the help of his infernational contacts. In a remote bay, he found a true
eider duck paradise. Since this adventurous journey, Christian Wick has cultivated his
passion for Iceland and the eider duck. The eider down obtained is a gift from nature.
And the Golden Eider duvet is the logical continuation of this story on the way to natural
sleep. In the meantime, he is a great lover of natural materials that ensure a healthy and
beneficial sleep.
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Full of energy!

More drive for your golf swing and your
business?

Try this unconventional approach

Have you seen the movie "Tin Cup” starring
Kevin Costner and Rene Russo? It tells the
story about a slipped down former golf pro,
who, with the help of a psychologist, gets
mentally ready to qualify and play at the
U.S. Open.

As you maybe imagine now, yes, it is also
a romantic story.

However, the key message of the movie
shows in an entertaining way, that it is not
enough fo be physically fit to succeed in

golf (tournaments) but it depends much more
on your ability to stay calm, cenfered and
focused. It kicked off my interest in golf and
since then | am fascinated on how much
playing golf can not only contribute to your
physical health but also to your personal
development.

Would you like to know more about it2 Then
check out, how managing your energy is key
for not only outsmarting your partner during
your round of golf, but also thriving your
business.

Using your energy makes you stand out

You might think now: Using my energy?
What's thate | may assure you, even though

| am an electrical engineer, | felt the same for
a long time. Now | know, that my energy is
an integral part of who | am, how | perceive
the world and what | achieve in life.

The good news about this is: Most people
are not aware of it and hence, you can use
it to your advantage. It is kind of an insider
shortcut. Interested?

By managing your energy, you can bring
your best performance to whatever activity
that comes up. This might be in your business
or career but also when you are playing
golf. You will all of the sudden understand
that managing your energy, not your time, is
where the magic happens.

There is not only “one” energy

You are unique and hence, your energy is
special as well. However, there is not only
ONE energy.

By thinking about it you might agree that
there is a least a need for some physical
energy, righte If you don't have enough
energy fo play golf, it gets kind of difficult.
However, as you play golf regularly, you are
probably vital and fit and have all the energy
you need! This is already a very important
part of your energy.

But there is more behind it. Are you curious?

Your mental energy is all about your attention
and hence, where your energy is flowing
to. Unfortunately, in the busyness of modern
society, with all your different obligations for
your job and business, your family, looking
after aging parents just to name a few of
them, it is almost impossible fo focus on one
thing af the time. The goal is more to keep all
the different balls juggling in the air. Isn't this
somelimes overwhelming?

Hence, | assume most of the time you are
probably not aware where your energy is
flowing to, righte This is exacfly the crux.
In the course of a day your energy is going
somewhere and you don't even know where
it goes. The goal of managing your mental
energy is all about leaming to focus. To
know how to concentrate your energy on
one thing at the time.

The secref is fo put your attention on the
one thing you are doing right now and
stay focused. | know this is hard in a world,
where it is imporfant fo be multitasking
and omnipresent. However, from my point
of view, it is the only way to increase your
productivity and stay motivated and efficient.

This applies not only at work and in your
daily life but also when you are playing golf.



Having the ability to blend out everything
around you and what is bothering you and
just knowing on how fo focus on the ball
lying below you, the club in your hands and
the goal where you want the ball to land will
be one of the outstanding skills that makes
a difference.

Your mental Energy Hack

With this mental energy hack, you can
quickly and effectively bring yourself back 1o
the here and now and focus on the one thing
you want fo do.

Top successively your thumb on the index
finger, middle finger, ring finger and little
finger while inwardly saying the words
«Peace begins with me.»

Each word is spoken or thought as you tap
one finger.

Repeat this exercise until you nofice that the
energy in your body has changed. That you
feel centered and concentrated. Everything
you will be doing afterwards will be much
easier to handle and more efficient. You will
notice the difference.

Your energy is most
currency

your important

Personally, for me my energy is my most
important currency. Each second, whatever
you are thinking and doing you are trading
your energy against something else. Every
of your thoughts, everything you do, your
wellbeing, your health, your relationships,
your job, your feelings, and yes, also money
is just energy.

That's why it is so important that you are
aware what you are using your energy for.

Every single day is so valuable because we
are what we do every day. Every single
day is like a litile life. Fulfilled and successful

people are aware that every day counts and
use their energy accordingly. They focus their
attention and thus their energy on the life they
want to create and everything they want o
do. Are you ready fo do the same?

Who is Dr. Cornelia Kawann?

Dr. Comelia Kawann is an executive at the
Swiss electricity regulator and the founder of
energy-on! As a Personal Energy Strategist
Cormnelia empowers busy female exec-
preneurs use their full energy and thrive in
their career and business.

www.corneliakawann.com

free e-book:
www.corneliakawann.com/ebook-
newsletter-faq/

instagram @cornelia_energy_on

info@corneliakawann.com
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PERSONAL PR

THE POWER OF PERSONAL BRANDING IN GOLF:
STANDING OUT AND SUCCEEDING
ON AND OFF THE COURSE

In the fiercely competitive world of golf, where
skill and talent are abundant, what sets one
player apart from the reste The answer lies in
the realm of personal branding. Establishing
a unique and compelling personal brand has
become increasingly important for golfers
seeking to make their mark in the sport. It not
only helps them stand out from the crowd, but
also opens doors o sponsorship opportunities,
fan engagement, professional advancements
and personal growth.

Differentiation: Teeing Off with Distinction

The golfing landscape is teeming  with
exceptional talent, making it crucial for golfers
to differentiate themselves. A well-crafted
personal brand serves as a golfer's unique
identity, sefting them apart from their peers.
By honing in on their individual qualities,

strengths, and style, golfers can create a
lasting impression in the minds of fans,
sponsors, and the media.

Sponsorship Opportunities: Putting
Partnership in the Spotlight

In the everevolving realm of professional
golf, sponsorship deals have become a
pivotal aspect of a golfer's career trajectory.
Brands seek to associate themselves with
players who embody their values and can
effectively promote their products or services.
A compelling personal brand that aligns with
potential sponsors’ ethos enhances a golfer's
appeal, increasing the likelihood of securing
coveted sponsorship deals. Such partnerships
provide financial  backing and  valuable
resources, propelling a golfer's career to new
heights.

Fan Engagement: Driving Connection Beyond the
Fairways

A golfer's personal brand isn't solely about endorsements
and financial gains — it extends to their fan base as
well. An authentic personal brand resonates  with
fans, fostering a deeper connection and gamering
unwavering support. Through active engagement on
social media, community events, and other platforms,
golfers can cultivate their personal brand, nurturing a
dedicated following that rallies behind them. This fan
engagement contributes not only to a golfer's success but
also to the overall growth of the sport.

Professional Opportunities: Expanding the Horizons
of the Greens

A wellestablished personal brand opens doors to a
myriad of professional opporiunities for golfers. From

presfigious fournament invitations fo exhibition matches, speaking engagements, and golf clinics,
a strong personal brand attracts attention within the industry. Additionally, it paves the way for golf-
related endorsements and collaborations, solidifying a golfer's reputation and creating new avenues
for growth and exposure.

Personal Development: Forging Success through Self-Reflection

Building a personal brand in golf necessitates introspection, selfawareness, and a deep understanding
of one's values and aspirations. The process of crafting a personal brand allows golfers to identify
their strengths, acknowledge their weaknesses, and set meaningful objectives. It becomes a catalyst
for personal growth and development, shaping a
golfer's journey on and off the course. Furthermore,
a welldefined personal brand establishes the golfer
as a respected figure within the golfing community,
enhancing their credibility and influence.

In the fiercely competitive and everevolving world
of golf, a golfer's personal brand is a powerful
asset. It serves as a beacon of distinction, atfracting
sponsorship opportunities, fostering fan engagement,
unlocking professional advancements and facilitating
personal growth. By embracing the art of personal
branding, golfers can transcend the boundaries of the
fairways, leaving an indelible mark on the sport they
love.

CONTACTS:
ifab.ppr
mail: thoughtleadership@jessicafabrizi.com







ANDERMATTZ

SWISS ALPS

FOUR WORDS DESCRIBE THE SOUL OF THE VILLAGE:
LUXURIOUS, NATURAL, MAGICAL AND MYSTICAL.

To get an idea of ,Mystic”, you can first
wafch the video series ,Mystic Moun-
tains” on the official website www.
andermattswissalps.ch. Stories of en-
chanted mountains, of people who live
there, love them and who have chosen
sustainability and harmony  between
innovation and fradition as pillars of
urban development.

Andermatt, the pearl of the Ursem Val-
ley ot 1,444 mefers above sea level,
has won its bet with the future without
losing the ancient soul of a mountain

village. With the two hotels The Che-
di Andermatt, for a luxurious stay and
the Radisson Blu Hotel Reussen as the
perfect base camp, Andermatt is the
ultimate travel desfination.

The Andermatt Reuss district continues to
grow. In addition to the apartment buil-
dings, there are shops and restaurants
on the Piazza Gottardo.

Summer is just around the corner and
there are great expectations.
The multiple award-winning 18-hole

golf course ,Best Golf Course in Switzer-
land” with ifs specfacular mountain sce-
nery allows you to play golf in a Scottish
atmosphere and has quickly become one
of the most soughtafter in all of Switzer-

land.

Andermatt is located in the heart of the
Swiss Alps. Andermatt Swiss Alps offers
affractive opportunities for investors. The
exceptional real estate, unforgetable
mountain adventures and top gastro-
nomy make Andermatt a worthwhile in-
vestment.




The development in Andermatt Reuss with
the apartment buildings, restaurants and
shops around the Piazza Gottardo is pro-
gressing steadily. The state-ofthe-art Ander-
matt concert hall offers firstclass concerts
and enterfainment all year round. Those
who come to Andermatt in winter will find
pistes for every level in the ski area from An-
dermatt fo Disentis: Professionals and freeri-
ders can be found on the Gemssfock and
families and sun-seekers will feel at home on
the sunny mountain side from Andermatt via

The generously designed golf course
is an integral part of the Ursern Valley.
While it offers a welcome challenge for

Sedrun to Disenfis. The yearround destina- go|dfersh, guests enjoy the ”Ct”e reseﬂrves 18 hole-course Y
tion of Andermatt is a small paradise in the gzd {;;OOPPO”U””\/ fo observe flora «pa 7
Alps that has the right offer for every season ’ . ;‘{27 m Andermatt

and every type of guest. The Andermatt Golf Course lies bet- * Driving Range

ween snow-capped mountain peaks on o Pitching Green
a plateau. It was planned with foresight e Chipping Green
and meets the highest ecological stan- e Training bunker
dards. e Pro Shop

® Restaurant

® Bar

ANDERMATT GOLF COURSE
The Club House

Reussen

6490 Andermatt

T+41 418887447
golf@andermatt-swissalps.ch
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ANDERMATT SWISS ALPS AG
Cofthardstrasse 2
CH-6490 Andermatt, Switzerland
T.+41 41 888 77 99
reclestate@andermattswissalps.ch
www.andermatt-swissalps.ch




TRlEE =] || e

THE CHEDI ANDERMATT
SWITZERLAND

ALPINE, ASIAN, AUTHENTIC

The Chedi Andermatt will captivate and move you.
With its authenticity, the unusual liaison of Alpine chic
and Asian expression. Lifestyle at The Chedi Andermatt
is the result of the successful mix of tradition and nature
that is expressed in the resolute use of materials from
the region. Star architect Jean-Michel Gathy combined
Alpine chic with Asian features to create an inferior
design that cozes warmth and openness, an infimacy
that is underlined by repeated design elements.




At the heart of the Swiss Alps, 1,447 meters above sea level, this exclusive hotel in
Andermatt will captivate your imagination with its 123 elegant rooms and suites, four
outstanding restaurants and bars, a modemn Health Club and exceptional spa area.
The Chedi Andermatt offers a glimpse of another world and views of an unforgettable
piece of Switzerland.

THE CHEDI | 2013 _

ROOMS AND SUITES

Dream away in The Chedi Andermatt in
one of the 123 exclusive rooms and suites.
And allow yourself to be spirited away to
an Alpine/Asian world by the look of dark
wood, soft leather sofas and gentle colours.

RESTAURANTS

The Chedi Andermatt represents exception-
al luxury and service. But also dining af
the hotel makes a clear culinary statement.
Choose from four different exquisite offers
and indulge yourself in the world of perfect
taste.

THE SPA AND HEALTH CLUB

Immerse yourself in our world of calm and

relaxation. On 2,400 square mefres, we

provide you with an integral spa and health

concept which makes us one of the most at-

fractive wellness hotels in Switzerland. We THE CHEDI ANDERMATT

will impress you with our generous pool and Gotthardstrasse 4

sauna areq, the Tibefan Reloxation lounge 6490 Andermatt, SWITZERLAND

as well as Far Eastern freatments customised T+41(0)41 888 74 88

fo suit your personal needs. www.thechediandermatt.com
info@chediandermatt.com




THE TWINS SATO & TOFFOLON COOK JAPANESE
WITH A MODERN TWIST

“Ichi-go ichi-e” is the Japanese art of living ev-
ery moment. This “yojijukugo” opens the menu of
the twins and new Executive Chefs of The Japa-
nese Restaurant (1 Michelin star, 17 GauliMillau
points) and The Japanese by The Chedi Ander-
matt (1 Michelin star, 15 GaultMillau points).
Since May of this year the twins have been un-
folding their culinary skills and creativity in The
Chedi Andermatt, lifting the Japanese statement
cuisine of this fivestar deluxe hotel 1o a new
level. Painstaking preparation techniques at the
highest level, excellent ingredients and a pinch
of creativity mark their first omakase menu, which
is currently tickling diners’ tastebuds. Whether
Balfego Tuna, Royal Dove, Wagyu or their sig-
nature dish of Black Cod and Yuzu Miso Sauce,
the twins bring a modern twist and culinary light-
ness to Andermatt tables. The new dream team is
complemented by native Japanese Yoshiko Sato,
who is married to Dominik Sato and is now re-
sponsible for the restaurants’ patisserie.

Since May 2023, Schafthausenbom twins
Dominik Sato and Fabio Toffolon have been the
Executive Chefs of these two fine-dining restau-
rants where for the first time the talented twins
are running a restaurant operation fogether. Born
in 1989, they not only represent the young gen-
erafion, they also embody The Chedi philosophy

of Alpine and Asian culture. The culinary con-
cept of the two finedining restaurants with their
authentic Japanese cuisine remains unchanged
under the twins’ aegis. Thanks to their wellilled
backpacks of expertise, passion and creatfivity,
they have taken the cuisine to an even higher
level. Both Sato and Toffolon worked in leading



positions with the best chefs in Switzerland and
Europe before coming fo set their joint mark on
the cuisine of this fivestar deluxe hotel.

Taste the difference: Fine Japanese dining in a
modern interpretation

"Balfego Tuna with Daikon, Mioga and Shishito
" "King Crab with Finger limes, Dashi
and “Shiitake Essence with Enoki and
Edamame” are among the twins' first creations.
"We tweaked, tasted, experimented, discussed,
perfected and then threw out entfire flavour com-
binations, until we could 100 percent stand
behind our joint premiere menu,” says Dominik
Sato. "We're all the prouder of our first complete
culinary work of art,” adds Fabio Toffolon. High-
lights include the “ShidashiBento Lunch” and the
"Omakase Menu” in The Japanese by The Chedi
Andermatt at 2300 metres above sea level, and
the four fo six-course “Modern Omakase Menu”
in The Japanese Resfaurant. "Omakase” means
“trust the cook,” and diners can, as they expe-
rience the chefs’ fine sense of Japanese cuisine
in the exquisite care with which the components
are placed on dishes, and the love of detail that
goes into the presentation. The flavour bespeaks
the perfected passion for unusual dishes and first-
class product quality that is so important to the
twins in sourcing the ingredients. The twins are
currently intending fo lead both fine-dining restau-
rants jointly, since they enjoy working together in
the kitchen where they complement and enrich
each other. Every quarter year guests can look
forward to new menus based on the season,
naturally excepting when the twins have a new
spur-ofthe-moment umami idea.

A family affair: Yoshiko Sato in charge of pa-
tisserie

The Chedi Andermatt has achieved another coup
in patisserie. Dominik Sato’s wife Yoshiko Sato
is from Japan, and it is she who is responsible
for the twins' passion for Japanese culture and
cuisine that has influenced their dishes for many
years now. A very talented and successful pa-

tissiere in her own right, Yoshiko Sato has now fol-
lowed her husband and brother-inlaw to The Chedi
Andermatt. She takes her place in the new dream-
team, and is responsible for patisserie in The Japa-
nese and The Japanese by The Chedi Andermatt.
With her \ong experience in high-end gastronomy
— including in the restaurant of The Dolder Grand
Hotel and Victor's Fine Dining by Christian Bau —
she gives the sweet creations of this five-star deluxe
hotel a touch more Japanese authenticity.

THE CHEDI
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WHOLE IN ONE
SWING YOUR FRST GOLF SWING NOW!I

Known for its breathtaking alpine panorama, the
Swiss Andermatt Alps golf course is transformed
into a true golfing paradise in summer. Take
advantage of our offer and enjoy a fourcourse
dinner in The Restaurant affer your golf adventure
- a freat for body and soul.

THE PACKAGE INCLUDES

e Three nights’ stay in one of our rooms or suites
® Two green fees per person for the Andermatt
Swiss Alps Golf Course (18-hole|

® One Four-course dinner af The Restaurant (ex-
cluding beverages) per person

THE CHEDI ANDERMATT BENEFITS

e The Chedi Grand Breakfast Buffet

e Access to The Spa and Health Club

o WIAN

® Daily Newspaper

¢ Non-alcoholic beverages from the minibar
[replenished once daily)

® Taxes

TERMS & CONDITIONS

® A minimum stay of 3 nights is required

® Any additional nights’ are subject to availabili-
ty and based on ‘Best Available Rate’

o Benefits not utilized during the stay will not be
redeemable for cash or exchangeable for other
services

® Rates are subject to availability at the point
of reservation

o This offer is not combinable with other promo-
tions or discounts

RESERVATIONS & ENQUIRIES
For reservations and further inquiries about this
offer in our wellness hotel, please contact our

Reservations team at +41 41 888 74 77
email reservations@chediandermatt.com

THE CHEDI | 2013
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Colf at the Gotthard

Our golf course in Realp is shaped and
built by weather and ice. A golf course
that harmoniously adapts to the natural
terrain and provides exciting and chal-
lenging sports. A golf course that turns
golfing into an adventure in the midst
of an imposing mountain world. Our
place is most likely fo be called the «al-
pine golf course in the world».
Something nosfalgic please? The club-
house is housed in a former army build-
ing. We offer the right menu for every
occasion. Take a seat and let yourself
be pampered in the resfaurant or on the
garden ferrace.

Q Hole-Course

SWISS ALPS

e Par 66
® 4154 m
® Resfaurant

GOLFCLUB ANDERMATT REALP
Witenwassernstrasse 1

REUSSEN, SWITZERLAND

6491 Realp

T+41 4188701 62

85

ANDERMATT"
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Where Home Feels Like an Escape

The Collection

Our ultraluxury private residences include villas, ski
chalets and spas, as well as a 5-star superior hotel.
Each one is chosen for its unique character and is
designed impeccably in the signature Ultima style.
Browse our growing porifolio of desfinations below.

Ultima Crans-Montana

About Ultima Collection

Ultima Collection is a collection of ultra-
luxury private  properties  that  includes
urban, waterfront villas, ski resort chalets
and a Sstar superior hotel. Founded in
2016 with the launch of its first property, its
boutique hotel Ultima Gstaad, the brand’s
vision is fo renew the traditional codes of
luxury hospitality for the current generation
of travelers seeking unique experiences in
exceptional desfinations.

Each of them is chosen for its unique
character and is remarkably designed in

Ultima's  signature design to offer all the
services worthy of the greatest Palaces with
the privacy of a private residence. Following
ambitious  developments since 2020, the
collection now includes not only ski resort
destinations, but also seaside residences
and urban refreats, with a portfolio of unique
properties in  Gsfaad,  CransMontana,
Geneva, Megeve, Courchevel and Corfu.

Once relieved of their winter coat, ski resorts
take on a look that few imagine. This is why
Ultima Collection encourages ifs customers fo
discover its alpine properties also in summer.
Imagine flowery hills and crystal blue lakes,

Ultima Megéve in the Summer

perfect for swimming. The Alps are enough
in themselves but Ultima Collection sublimates
them.

Stay at Ultima Gstaad in the summer, the
only 5-star superior hotel in the region and its
gourmet restaurant open all year round. Relax
at Ultima Crans:Montana, with its heavenly
1,000 m2 spa and its outdoor swimming
pool which reflects the green peaks. Discover
Ultima Megéve in a new light, where indoor
and outdoor spaces blend harmoniously.
When leaving these properties, the hill
stations also have a lof to offer.

Ultima Megéve in the Summer
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Idyllic Spa Moments, Ultima Crans-Montana

Helicopter flights and wine tfasting in
CransMontana, rafting and mountain
biking in Megéve are all acfivities that
allow holidaymakers to experience a
new facet of the mountains. On top of
that, alpine destinations have a busy
event calendar during the summer
season. In  CransMontfana, visitors
come to marvel af the champions of the
OMEGA European Master Golf Tour
and enjoy a week of golf where the
biggest names compete. The emblematic
ESF Swiss Open Gstaad attracts the
whole world, while at the international

AN A

Polo Gold Cup foumnament the best players
compete fo climb fo the top of the world
rankings. The winfer news is no longer the
only one to convince.

The health benefits of the mountains are
nothing new. The pure air of the mountain
pastures allows travelers to recharge their
batteries, whatever the length of their stay.
Ultima Collection has infegrated their virtues
info its new wellness programs, which
encompass proven physical fechniques for
breathing, sleep, nutrition, and finally beauty
and relaxation. Customers can create their

own tailormade wellness break, where each
step is designed to meet the needs of their
body, in an idyllic seffing.

Private Dining Room and Bar Area,

Ultima Courchevel Belvédére

We're known for our world-class service, surpassing
‘luxury’ to offer highly personalised experiences in
utter seclusion. Not only do we get to know and
anticipate your needs, but we'll delight you with
surprises along the way.

Ultima
Signature Services

Private Chef Experience In Residence, Ultima Courchevel Belvédére



Indoor Outdoor Pool, Ultima Megéve

Creating  personalized  experiences s
essential for Ultima Collection. Spring and
summer in the heart of the mountains lend
themselves to exclusive moments where time
stands sfill. Whether it's a hot air balloon
flight at sunrise in Gstaad before a breakfast
on the pastures with a glass of Champagne,
a private visit fo a vineyard in Crans-
Montana with a tasting of Valais wines ,
or playing on the iconic Mont d'Arbois golf
course away from the crowds in Megéve,
Ultima Collection offers exceptional service
for your comfort and in an infimate sefting.

Ultima Corfu, Aerial View of Private Dock and Boat

www.ultimacollection.com
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Gstaad is a pristine Alpine village that's
somehow equally outofthisworld as it is
down-toearth. To experience all its wonders,
escape fo undoubtedly one of the finest
properties in Switzerland. At Ultima Gstaad,
not a second goes unsavoured. Sink
info your own uniquely designed suite or
residence, reminiscent of a private chalet, to
live in utter luxury and discrefion. Yearround,
the world's most discerning guests return here
fo experience the height of Swiss hospitality.

ULTIMA GSTAAD

In its bid to confinually surprise retuming
guests, the multi-award-winning, ~ 5-sfar
superior hotel Ultima Gstaad in the Swiss

Alps offers an amazing experience across
its eleven newly designed suites. There
are new, sfate-oftheart technologies and
bespoke interiors handpicked by the now
fully in-house design team.

Guests staying in these eleven suites, and the
previously renovated six private residences,
can expect a highly personalised and
discreet service while exploring the upscale
town of Gstaad. Each one fo two bedroom
suite  includes Baccarat and  bronze
furnishings, parquet flooring, luxurious king-
size matiresses and retouched marbled
bathrooms. It also sees the Ultima Gstaad
Restaurant renovated to match the hotel’s
iconic lobby, together with a new seasonal
menu.




Once guests have sfepped info Ultima’s
world, they will also find a private cinema
room and a place for children to play while
their parents steal a moment fo themselves.
There is also the guestfavourite, Middle
Eastern style Shisha Bar for parties. With
rejuvenation always at the forefront of
Ultima's  offering, guests can put their
comfort and health in the hands of world-
leading medical professionals af its Swiss
clinic and spa. Refurning with new holisfic
and anti-aging freatments, such as cold
‘cryotherapy’ therapy, reiki and meditation,
guests at Ultima Gstaad are also offered

laser treatment, detoxes and DNA tests — to
name just a few.

Byron Baciocchi, Cofounder of Ultima
Collection, has said: “This season marks six
years since the opening of Ultima Gstaad.
With a fully inhouse Ultima design team,
we are now raising the bar by introducing
a new design across our eleven suites and
six residences for the upcoming winter
season. Our mission is to surprise our guests
at every tun; especially the most loyal of
them.” Simon Le Cossec, General Manager

of Ultima Gstaad, has added: “After a

ULTIMA GSTAAD
+41 22779 33 33
reservation@ultimacollection.com

info@ultimacollection.com

www.ultimacollection.com

ULTIMAN

GSTAAD

successful summer season, I'm delighted
to welcome guests back and infroduce
new ones fo a refreshed concept. All those
anticipating a stay in the coming months can
expect exceptional.”

A vyearround location, Ultima  Gstaad
witnessed an increase in demand for bookings
during summer season. As a result, the team
extended their season to accommodate
the influx in interest. This winfer, guests will
explore Switzerland's  quintessential ~skiing
village by day and retum to Ultima Gstaad
for tranquil wellness moments and elegant
dinners in the evening.







PARKHOTEL

DELTA

ASCONA SWITZERLAND

www.parkhoteldelta.ch

The yearround open Parkhotel Delta in view on the park and the pool area.
Ascona is a hotel of superior standard, a

small world of elegance and sophisticati- Services included in the room price are:
on where hospitality, affention to service parking, WiFi within the enfire property,
and familiarity prevail. The hotel distingu- fransfer on request to and from the sfation in
ishes itself through @ wonderful subtropical Llocamo and to the Piazza in Ascona, use

| W L Al s park and the services offered to the guests of the New Wellness area with saunas, la- Our Chef offer grilled meat and fish speci-
T ; 4 "1 Y A who arrive for leisure or business. dies sauna, Steam bath, whirlpool, heated alties main courses and risofti Mediterra-
C - o ) swimming ploolsl(mdoor\/eorfround heated, nean sfarters as suggestions rich in flavor.
] ) 3 ! The location is quiet, surrounded by outdoor swimming pool heated from ca.
[ [ 3 - green, but in between the centres of As- March until October), Fitness cenfer with If luxury also means naiure, space and
. cona and Locamno. All the region’s major last generation Technogym equipment. You silence Parkhotel Delia is the right choice
affractions like the lago Maggiore, the also find in our Delta Relax a Beauty Salon for you. Ideal for those who are looking

and Massage sfudio. At disposal are also
a minigolf course with 18 holes, a football
and volleyball field, table tennis, bikes and
a playground for kids. Special discount for
green fees with Golf Gerre Losone (20%)
and Golf Patriziale Ascona (10%). In the
amazing Lobby there are a bar, a smoker
room, the wine cellar and a small library.

To satisfy everyone's needs in terms of tas-
fe, tradition, style and specialities, both the

fo combine relax, nature, cordiality and
warmth.

Verzasca valley and the Maggia valley,
the Lidos of Locarno and Ascona, the golf
courses and the nearby cities are easily
reachable.

Discover the Parkhotel Delta and experien-
ce the typical hospitality of Ticino and the
magic of Lago Maggiore.

The spacious and comfortable rooms
and suites in Mediterranean style are all
equipped with air conditioning, minibar,

WIAN safe, radio, TV LCD, bathroom Salotto 1962 restaurant and the Al Baretto PARKHOTEL DELTA WELLRBEING RESORT
in marble, hairdryer, bath robe, slippers bar b\/ Th? pool m the summer will make 6612 Ascona / Switzerland

and courtesy set. For the most part the you impatient fo sit down at the table for Tel. +41 91 785 77 85

rooms have a balcony or a terrace and any occasion or event. info@parkhoteldelta.ch




high-quality ingredients. The menu also offers
a selection of Gourmet Pizzas and Dim Sum,
small ravioli with meat, fish or vegetables,
served in bamboo baskes.

The wine list boasts over 200 labels
including whites, rosés, reds, bubbles,
obviously coming from Ticino but also from
France, Spain, Argentina, Chile, Australia,
New Zealand and lialy with a vast selection
of Super Tuscans. The cockiails, drinks and
wines are perfect to accompany meals or fo
be enjoyed relaxing on the terrace.

The Della Beach lounge is suitable for
any occasion of the day, from lunch to an
aperifif, from dinner to after dinner with live
music and D) sets.

The large garden, the terrace, the modern
infernal room and the rooftop make it the
ideal place to spend unforgetiable moments
and fo organize corporate and private
events such as weddings and birthdays.
Furthermore, the highly quadlified and

The Delta Beach lounge in Ascona is a
restaurant and lounge bar located on the
shores of lake Maggiore. The restaurant
offers a spectacular view of the surrounding
mountains and the crystal clear waters of
the lake, creating a unique and reloxing
atmosphere.

The Delia Beach lounge's design is modern
and sophisficated, with  elegant and
comfortable furnishings.

The terrace of the Delia Beach lounge is
one of its distinctive elements. It offers a
unique outdoor dining experience with a
breathtaking view of the lake. The terrace
is furnished with comfortable sofas and
chairs, creafing a welcoming and relaxing
atmosphere.

The resfaurant offers a wide choice of
Mediterranean cuisine, prepared with fresh,

Via lido 82 - 6612 Ascona

professional staff guarantees an impeccable
and personalized service.

+41 (091 791 40 60
info@deltabeach.ch
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DAS ACHENTAL

PURE CHIEMGAU

In the heart of the Chiemgau, between
Chiemsee and Kampenwand, you will find
our resort DAS ACHENTAL. Pure nature, lots
of feelgood ambience and firstclass service
guarantee you relaxation and enjoyment from
the very first moment. Discover our rooms and
suites, indulge yourself in our resfaurants,
relax in our spacious wellness area or enjoy
our excellent 18-hole golf course in a unique
natural sefting. Edip Sigl and his team will be
happy to welcome you fo the 2-sfar gourmet
restaurant es:senz and take you on a culinary
journey. Whoever enfers es:senz is greeted by
a pleasant atmosphere, atmospheric lighting,
noble interior, open fireplace and stylishly set
tables. This luxurious yet relaxed ambience is
complemented by cordial staff and crowned
by the culinary delights from the kitchen.



STAY IN THE HEART
OF CHIEMGAU

Our 195 wellbeing rooms, Junior
suites and suites combine relaxed
luxury and Alpine cosiness. The
facilities include plenty of original
wood, loden and natural materials to
create a cosy atmosphere, in which
you get to wonderfully relax.

ES:SENZ

The pure flavour of Chiemgau. Surprising
re-interpretation.

Behind the name es:senz is the promise
fo concentrate on the essentials in every
dish. Instead of many ingredients, only a
few selected components are used, from
which the best of their original taste is
extracted. True to our motto «Chiemgau
Pur», mainly regional products are used for
this, naturally in the best organic quality.
The 2-Michelin-star gourmet  restaurant
es:senz in Chiemgau, combines everything
the heart desires. Visifors can expect
plenty of variety, such as the magnificent
Chiemsee, mountains, moorland, sights
such as Herrenchiemsee Castle, the hotel’s
own golf course, lots of relaxation in the
Achental SPA and plenty of feelgood
ambience in the resort’s rooms and suites.
A perfect combination for a relaxing break
paired with the finest culinary delights at
the gates of Munich.
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True beauty comes from within. Let's P L *"'.;ill_[ A T ‘.::-,!! _

start with your well-being.

With our feelgood freafments, we
create moments of happiness that you
can draw on for a long fime fo come.
We pamper you from head fo foe and
ensure relaxation that you will see.

let our spa team pamper you and
return home fresh and relaxed. We will
be happy fo advise you individually il
and put together a feelgood program J i ||||
according fo your wishes. i 1

We recommend that you book your

B oo o mcke s o reanon Mo

o 83224 Grassau im Chiemgau
as you wish. S
You can reach us by email af: spa@ +49 8641-4010

das-achental.com or by telephone af

Tel: +49 8641 401 760.

reservierung@das-achental.com
www.das-achenfal.com
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DAS ACHENTAL

The Das Achental resort is located in the
heart of the Chiemgau, between Kampen-
wand and Chiemsee. The in-house 18-hole
golf course, rated as a S-sfar superior golf
course and one of the ,leading Golf Clubs
of Germany” as well as the PGA Premium
Golf School with spacious practice facilities
are right next o the hotel. Opened in 2013
and designed by the renowned course ar
chitect Thomas Himmel, the course challen-
ges players of all handicap classes and at
the same fime impresses with its excellent
maintenance and high standard of service
on and off the golf course. Another high-
light is the Halfwayhaus Seehitte 10, which
is wellknown across the border and is loca-
ted on the hotel's own lake.

18 hole - course

® 5835 Mt

® 6 Restaurants

® PGA Premium Golf School
® PGA Academy

e Pro Shop

o Simulator

o Fitting Center

DAS ACHENTAL

Mietenkamer Strae 65
D-83224 Grassau / Chiemgau
Tel.: +49 86 41 401 783
shangel@das-achental.com
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myputter.ch
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MYPTTER.CH a dream of two old friends

The friendship between Jéréme and  ludovic
started already during the primary school time.
Then they started to play golf together more than
two decades ago in many countries all over the
world.

We developed MYPUTTER.CH together affer
many years of research [errors and frials ;).
Jéréme is a mechanical engineer, Lludovic is
a cardiac surgeon and in common we have a
dedication to precision.

The main idea and difference of MYPUTTER.CH is

the curved face that was already used in the 70's
but adapted on modern putter shapes (mallet,
semilunar,half blade).

Our goal was to produce a customizable Swiss
made putter that stays in the middle price range
so that it is accessible for everybody.

But at the same time our product can be totally
personalized: from the color, the shaft, the lie and

your own name or logo....

MYPUTTER.CH is FULLY customisable!

We want fo give a kick of colours and frendy,
for the moment we have 7 colours [reflecting the
rainbow) and the 8th is in the way. ..

You can choose the colour of your MYPUTTER.
CH according to your outfit and emotions and the
trendy way you would love to be seen on the golf
course.

MYPUTTER.CH is also substainable. A part of
the production is done by disabled people in o
sheltered workplace in Wallis and this has surely
a positive impact and energy on the product.

Discover MYPUTTER.CH on social media
@myputter.ch
Follow us and be part of our Family

jerome@myputter.ch

ludovic@myputter.ch

www.myputter.ch

myputter.ch
oo s visiar or pifing
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HOTELS & APARTMENTS

On lake Garda, it is perfectly located within a 110+hectare park, in harmony with the sur-

rounding environment and equipped with all services and comforts. The care in furnishing

and in the choice of materials has created a sophisticated ltalian environment that tells a
story of style and great hospitality.

RESORT

Once you enter the Chervo Golf Hotel SPA & Resort San Vigilio, you will be immersed in
a world where modernity, efficiency and excellent service standards blend with unspoiled
nature surrounded by rolling hills and lush vegetation.



The resort offers many personalized packages such as stay and platzreif package,
stay with unlimited golf, outdoor sports, wellness, wine fastings and a resfaurant
that offers both traditional dishes and surprising combinations of flavours.

A golf course, a hotel with SPA, apariments, restaurants, meeting rooms, a sports
cenfer and large spaces fo plan a holiday with many different but harmonious
ingredients have been created around a 12th century Benedictine abbey, the
historic heart of the park.

CHERVO GOLF HOTEL
& RESORT SAN VIGILIO SPA

T 439030 91801
P IVA: 02559330986

info@chervogolfsanvigilio.

The location of the Chervd Golf Hotel SPA & Resort San Vigilio is ideal
because it is close to lake Garda and is open all year round, with all
its attractions and uninterrupted holiday seasons, as well as the cities of
lombardy and Venefo and is inserled in a landscape where tranquili-
ty and being in contact with nature are essential. This enchanting place
is the perfect destination for athletes, travellers, families, couples and
businessmen who can find a break, a moment of pleasure, entertain-
ment or the ideal environment for business meefings. Chervd Golf Ho-
tel SPA & Resort San Vigilio is also the venue for the 77th ltalian open,
awarded many times as the best golf hotel and best golf course in ltaly.



The Chervo Golf Club San Vigilio, a sfone’s
throw from Lake Garda, was designed by ar-
chitect Kurt Rossknecht and boasts 36 holes,
9 of which executive and 27 championship,
divided into three courses: Benaco, Solferino
and San Marfino.

When you enter the Club House, you will
immediately feel enveloped in elegance and
sophisfication. Situated in such a way that it
has a panoramic view of the golf course and
the enfire resort, it has a wonderful outdoor
area where you can relax.

In addition, a large space for pro shops and
accessories for golfers (changing rooms, lug-
gage sforage and parking trolleys, efc.) com-
plete the functional services.

CHERVO GOLF
HOTEL SPA&RESORT
SAN VIGILIO

POZIODLENGDO
LAGO+ GARDA BTALY

CHERVO GOLF HOTEL & RESORT
SAN VIGILIO SPA

loc. San Vigilio, 1

25010 Pozzolengo (BS) - ltaly
T+39 03021801

P.IVA: 02559330986
info@chervogolfsanvigilio. it

BEST CLUB HOUSE AWARDED
IN ITALY
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G.C.Biella — le Betulle, founded in 1958, has
in the golf course, framed in a landscape of rare
beauty, its strongest point. Over many years G.C.
The course, designed by British architect John
Morrison, is a typical example, rarely found this
country, of “English style” layout, very “environ-
mentfriendly”. Silver birches, chestnut trees and
centuries old oaks frame the eighteen holes with
colourful backdrops that change with each sea-
son. Practice facilities are available, consisting of
two practice putting greens, a pracfice hole com-
plefe with bunkers, chipping and pitching greens
and a driving range with grass tees and sheltered
practice boxes.

Golf Club Biella “Le Betulle” is home to import-
ant International Championships which saw the
participation of the best European professionals
including the No. 1 in the world Rory Mcllroy.
Inside the Club House, the simple but refined fur-
nishing and wooden flooring pierced by spiked
shoes give a feeling of warmth. The lodge, aes-
thetically delightful, offers very comfortable rooms
with old style furnishing, perfectly in sintony with
the Club House.

18 hole -

GOLF GLUB BIELLA “LE BETULLE'
e Par 73 R
® 6534 m ®
® Restaurant % REPLY
* Driving Range
o Putling Green
e Pro Shop
e FORESTERIA (20 rooms

ASSOCIAZIONE SPORTIVA
DILETTANTISTICA

GOLF CLUB BIELLA

Regione Valcarrozza

13887- MAGNANO |(Biella) - ITALY
T+39 15679151

F+39 15067 9276
info@golfclubbiella. it
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THE REALE GOLF SCHOOL WAS BORN OUT OF A PASSION

FOR THE GAME OF GOLF AND THE DESIRE TO SPREAD IT
THROUGH ITS TEACHING.

The teaching activity began 50 years ago
thanks to the founder and ,progenitor”
Agostino Reale, who passed on his enthu-
siasm to his three sons, Andrea, Michele
and Stefano. These have consequently first
become infernationally renowned players,
then masters appreciated for their technical
knowledge, experience, behavior and love
for golf, which for the Royal family repre-
sents not only a sport, not only a job, but
the fulcrum around which the what is now a
family tradition.

The school doesn't limit itself to building
good swings, but aims fo train good players
able o be at ease on any course. To achie-
ve this goal, the members of the RGS use an
organic method that takes info consideration

not only the playing technique, but also the
knowledge of the rules of golf, the psycholo-
gical nuances, the athlefic aspects and the
basic knowledge of construction of the tools
used by the golfers.

The prerogative of the school is to supervi-
se the various offices directly with a family
member, not delegating to third parties or as-
sistants. This makes it possible to guarantee
a high level of quality, as well as to present
students with a single, organic, coordinated
and consolidated teaching model over the
years. Furthermore, the students can easily
experiment with the various teachers of the
school, obtaining however coherent and ne-
ver confradictory solutions.

THE SCHOOL

Individual lessons: find in the ,where we
are” section the course closest to you
where an RGS instructor teaches.

Youth activity: RGS has always promo-
ted the importance of youth activity in the
various clubs, as it is the lifeblood for
resulfs, energy, involvement, fun and the
future of golf.

The Golf Clinics: the RGS has been a
proponent of this teaching method for
25 years, which allows you to concen-
trate in golf clinics from 1 to 7 days, at
its offices in season or at mild locations
in winter.

Agostino Reale
+39.335.6699241
realegolfschool@gmail.com

Andrea Reale
+39.335.474333
inforeale@golfschool.it

Michele Reale
+39.346.0983060
realegolfschool@gmail.com

Stefano Reale
+39.346.3565805
realegolfschoo@gmail.com

REALE

WWW.REALEGOLFSCHOOL.IT



16-17 SETTEMBRE

THE DOUBLE GOLF COURSE CHALLENGE
1° EDIZIONE

Green Fee + Gara Esterni € 60
Soci Cerrione - Le Primule € 40

FORMULA DI GARA:
16 Settembre Golf Cerrione 18 Buche Greensome
17 Settembre Golf Le Primule 18 Buche 4 Palle

PREMI CLASSIFICA COMULATIVA:
1°, lordo
1°, 2°,3°, 4° Nefto
1° Coppia Mista

PREMI SPECIALI:
Hole in One: Cerrione Buca 6, Le Primule Buca 1
Nearest: Le Primule Buca 4 Maschile, Buca 6 Femminile
Longest Drive: Cerrione Buca 5 Maschile e Femminile

PARTNER TECNICI: g
%

/{:,:,% }: ?Mg?; E‘f:s: @Bfuﬂlera Chaufleur S.r.

M

GOLF CLUB CERRIONE

It is a Q-hole course, with double tee-offs,
spread over an area of 30 hectares, built
between the Bessa special nature reserve
and the Olobbia siream. Superintendence
of cultural heritage, it is rich in woods,
which are the shelter of a fauna often vi-
sible by golf players because they are ac-
customed fo the presence of man.

The course is 2610 meters and is a par
36 with two par 5s of over 500 meters,

GOLF CLUB CERRIONE
Via Liberta 37

13888 Cerrione Biella - ITALY
info@golfclubcerrione. it
T+39 339 6353001

full of natural obstacles, one of these is the
rins of the old mill from the 1600s in the
middle of hole 1. Few bunkers, spectacu-
lar hole 9 with the lake o fly from above
that fascinates everyone. Area rich in histo-
ry, protected park, protected by the Area
rich in history, protected park, profected by
the Superintendency of Cultural Heritage,
is rich in woods, which are a shelter for
fauna often visible by players of golf be-
cause she is used to the presence of man.

[
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REL
SANTO
STEFANO

A place to live.

IL RELAIS

Close your eyes and imagine a 4-star hotel at the foot of the Biella Alps. Surrounded by large
green spaces, a swimming pool and padel courts. Enhanced by an elegant SPA and enriched
by a cuisine and a local wine list. Theater for corporate, private and cultural events, with that
extra touch. Imagine a Relais with all the services at your disposal on the outskirts of Biella.

Now open your eyes again: this is the Santo Stefano SPA Relais.

In any room you sfay, you will be able to loock out over the greenery that surrounds the Relais
Santo Stefano.

If you want to pamper yourself a litfle more and choose one of our Suites, you will have a
siting room and a kettle with a selection of teas and herbal teas. If, on the other hand, you
want fo give yourself the best, the rooms of the SPA lodge await you with their bathroom area
equipped with multi-iet showers designed by Gessi.

A place fo live.

RESTAURANT

If you are looking for a peaceful corner, with a
view of the olive trees and the swimming pool,
stop at the SANTO STEFANO RESTAURANT.

A relaxed atmosphere will be the setting for
a break during work during the week, or for
a weekend break, dfter a game of padel or
after a regenerating afternoon in the SPA. You
can fry our cuisine for lunch and dinner on
the occasion of a business or private event,
or during your stay at the hotel, or even for a
visit during the day: in fact, the restaurant is
OPEN EVERY DAY by reservation, even for
external guests .

SPA

The SPA of the Relais Santo Stefano, a few
km from Biella, is all you need to recharge
your batteries, disconnecting your mind and
regenerating your body. A perfect cuddle to
give or fo treat yourself.

With attention to every defail, it is spread over
two floors between modern design cabins
and a wet area equipped with every comfort.
A multisensory journey  through  colours,
sounds, scents and natural materials that
accompany our guests in search of a new
dimension of well-being.

Our SPA awaits you whether you are a guest
of the hotel or an external guest: IT IS OPEN
EVERY DAY upon reservation.

AND ALL THE SPORT YOU WANT...

CONTACTS

Via Garibaldi, 5 13876 Sandigliano Bl
Hotel +39 015 2496154

SPA +39 015 691470
info@relaissantostefano.com
spa@relaissantostefano.com
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BOUTIQUE HOTEL IN IVREA

located in the heart of Ivrea, just 450 meters from the historic centre, this exclusive Eco Boutique
Hotel with 30 elegant rooms and suites, its own restaurant and bar and modern business room,
has immediately become the perfect place to spend a few days discovering del Canavese, a
Unesco heritage industrial city of the 20th century.

ECOLOGICAL. COMFORTABLE. MODERN.

the 3T Boutiq
h profound
structure s i mic oud Prmle|\, in
|, a sustainable material with a positive
ecological balance, and is made up of Xlam
panels, h make it light and resistant.
A mineral fiber thermal t guarant its
insulation and the solar and photovoltaic
pune| sysfem, o\\; ed with the solar rotation,
ion of thermal and
e|ecmco| . ighting limits energy
waste.

arden that helps

ture and humidity of t
and puri{'y the air in a natu ay, without
CO2e . We are al: eq pp.ﬂd th

two Porsﬁhe co\umms for recharging cars.

AS AND SLHTES
sive rooms and suites
) soft
\@T materials and iridescent colors Il'wot\/ou
in the 6 different ro

AT ﬂw JT Bnunque hotel the 30 rooms and

i q and comfortable
deu\gm A different theme inspired the




concept design for each room so as fo
make them unique and unforgettable, with
a view of both the Castle and the morainic
amphitheater.

All rooms are equipped with a soundproofing
system for an impeccable quality of sleep
and privacy, lulled by ergonomic matiresses,
very light shaved cotfon sheets, and a real
menu in which fo choose your favorite pillow.

RESTAURANT

XO Restaurant & Lounge Bar is synonymous
with fraditional Piedmontese cuisine with
delicious reinterpretations and  with an
original touch. Whether it's a business lunch,
an aperitif at sunset or a special dinner,
the XO staff and the attention of the entire
structure are at your complete disposal.

BUSINESS HOSPITALITY
The 3T Boutique Hotel is equipped to host

events, presentations and business meetings.
The business room is equipped with the most
modern technologies such as the interactive
Flipchart and is modular.

IL 3T BOUTIQUE HOTEL
Via Sant'Ulderico, 7 ad Ivrea (TO)
Per informazioni o prenotazioni:
+39 0125 036019

hotel@3thotel. it 3—-—|-—-

Boutique
www. 3thotel. it a

Hotel

Located on the outskirts of Turin, our 9-hole golf
course awaits you.

Immersed in a landscape that will offer you pure
fun and tofal relaxation.

Our primary objective is to create an aggregation
pole in the area, bringing young people and their
families closer fo this exciting sport, which has
refurned to an Olympic discipline since 20106,
capable of creating the right competitive spirit
but above all of transmitting the importance of the
rules by affirming unique values such as loyalty
and style.

The infriguing @ holes of our course, approved by
the ltalian Golf Federation in 2014, complete the
initial design of the driving range and pitch&putt
course, inaugurated in 2007.

GOLF LE PRIMULE

Strada Provinciale di Rondissone
10035 Mazze TO - ITALY
T+39011 9830224
Info@golfleprimule. it
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www.golfballs24.com

A RECOVERY SERVICE YOU CAN
TRUST ...

Every day, a large number of balls are
lost due fo incorrect shots, which players
leave behind them on the playing field.
Our entrepreneurial idea was born
from this objective consideration.
"Golfballs24" has been in the business
of selling and recovering used golf
balls from lakes for over 20 years.
Thanks to the collaboration  with
professional divers, highly specialized
in this sector, the recovery activity
is carried out in the waterways with
avantgarde equipment and  tools,
which allow during the operations to
preserve the structure of the lakes in
full compliance with the nature and
environmental balance.

The balls recovered in the fields then
allow us to activate sales channels

in order to recycle products that
would otherwise inevitably pollute the
beautiful playing fields and at the same
time guaranteeing the preservation of
their uncontaminated nature.

Our divers, during the search for the
balls, also take care of cleaning the
filters and collecting all the waste
found on the bottom of the lakes, then
proceeding with the correct disposal of
the same.

To date we collaborate with about
100 golf courses in the world.

What is the service we offer?

We first carry out a specific study of the
golf course where our research will take
place, in order fo plan the activity in
detail. Once the most suitable solutions
have been identified for the field, they
are shared with the Club Managers in
order to implement what was planned.
At the end of the recovery service, the

double result obtained will be visible
and fangible: the reclamation of the
bodies of water in full respect of the
environment and a secure income for
the course, as the recovered balls will
be paid fo the golf course by bank
transfer banking.

GOLFBALLS24 SRLS

Strada Provinciale 181 N°3 -
Inferno N°19Q

26839 Zelo Buon Persico (LO) - lialy
Tel: +39 3495927709

E-mail: info@golfballs24.com

Web: www.golfballs24.com

Web Recupero Palline:
www.recuperopallinegolf. it
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www.myskhotels.com

SHARJAH COLLECTION BY MYSK WINS THREE
PRESTIGIOUS AWARDS FOR THE FOURTH YEAR
IN A ROW AT LUXURY LIFESTYLE AWARDS 2023

Sharjah Collection by Mysk, a group of disfincfive
boutique ecorefreats under Mysk by Shaza
umbrella, and purposefully located in key locations
throughout the emirate of Sharjah, has won three
prestigious awards for the fourth year in a row af
Luxury Lifestyle Awards 2023.
Mysk Al Badayer Retreat has won the be
desert experience award in the UAE solid
position as a leader in luxury travel. Mysk Kingfis
Retreat has been awarded as the best |
refreat in the UAE in recognition of ifs cc
to providing its guests with the ultimate |
experience. Mysk Al Faya Refreat h

llness refreat award in the UAE in

erience it provides
fo guests.

Luxury Lifestyle Awards is a global award selecting,
brating and  promoting  the
b oods and services all over the world
with more than 5,000 goods and services being

evaluated in 400 categories from 120 reg
Shafik Alaceddine, Area General Manager of
Sharjah Collection by Mysk, said, “We are proud
ive these prestigious awards that come as
ult of our continuous d n and efforts fo
across all of our
eats, W orw mplishments
in the future and to continue providing outstanding




services to our guests.”

Nestled in the heart of central Sharjah, Mysk
Al Badayer is a stunning desert refreat that wil
transport you back in time to the days of the Silk
Road. Offering a unique blend of traditional
hospitality and luxurious amenities, this picturesque
resort is the perfect destination for glamping with
your family. It comprises spacious rooms and fents
all with private pools and offering a wide range of
activities including desert safaris, sandboarding,
dune bashing, and falconry displays.

Mysk Kingfisher is located on an island off the east
coast of Sharjah offering a haven of conservation
where guests can enjoy the abundance of earth,
serenity, and luxury. Nestled amidst mangroves, the
natural habitat is home to a variefy of birds, gazelles,
turtles, and crabs providing exclusive access fo a
pristine ecosystem making it an ideal desfination for
a memorable family holiday in a unique and cultural
sefting. Mysk Kingfisher features 20 stunning fents,
each with a private plunge pool, and a vast range
of activities such as yoga, birdwatching, archery,
kayaking, cycling and much more.

Nestled in the heart of the enchanting desert
landscape of Sharjah, Mysk Al Faya Retreat

provides a unique and unforgeftable boutique
experience with a full book-out option for a total

of 10 guests offering unrivalled serenity, exclusivity
and privacy. It provides guests with the opportunity to
explore Mleiha, the famed UNESCO world heritage
site alongside intense stargazing and other action-
packed desert activities. The award-winning refreat
boasts luxurious amenities such as the herbal room,
salt pool, tropical shower walk, and handsree spa,

king the desert camping experience in the UAE
truly one-ofakind.




Ppm———
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IS DUBAI YOUR NEXT DESTINATION?

The skys is the limit when it comes to acfi-
vities you can do on your visit to Dubail A
unique blend of modem luxury, rich culture,
and endless entertainment, welcome to an
unforgetiable global destination. You can
drive through the clouds from 13K feet over
the Palm Jumeirah with Skydive Dubai, Burj
Khalifa, the longest tower in the world Dubai
has a wide range of excifing experiences to
offer, from theme parks and waterparks to
stunning skyline views and outdoor adventu-
res in the desert. Whether you're looking for
family fun or a relaxing getaway, Dubai has
something for everyone to enjoy.

With 200 nationdlities from different cultures

living in harmony in Dubai  This reflects the
city’s tolerance, acceptance, and inclusion.
You can see this diversity in people’s styles,
cuisines from around the world, retail and
market offerings, and so on. The city welco-
mes all visitors deary, the Emiratis are known
for their generosity and thrive on their hospi-
tality, but here are a few things to remember
on your visit If you're visiting Dubai for the
first time, be sure fo check out our fop fips to
help make your trip unforgettable.

Travelling to Dubai for the first time and not
sure where to sfart? Follow our fop tips on
what to see and do, and you'll find your way
around in no time.




EXPERIENCE NEW HEIGHTS

i

i

If there's only one place you can visit while  on floors 52 and 53 of the twin Address Sky
on a trip to Dubai, let it be the world's fallest ~ View hotel. It's home to an exclusive observa-
building, Burj Khalifa. Take in incomparable  tory with a 46m glass floor, a fun glass slide

r L

WEE.

views as you step out onto the world’s hig-
hest observation deck on the 124th floor,
perched 555m high. Admire the desert
sands and sparkling coastline in the dis-
tance, and ultra-modern towers all around,
which perfectly capture Dubai's journey from
desert city to modern metropolis. To combi-
ne views of the city skyline with thrills, few
places compare to Sky Views that's located

experience and, for the brave, a handsfree
walk along a tower edge that's over 219m
above the ground. The sunset timings are
especially popular, presenting a photo op-
portunity you cannot afford fo miss.

Tip for firstime visitors: Book your fickets to
Burj Khalifa's At The Top online ahead of
time and skip the queues.

Beyond the record-breaking sights, a visit to
Dubai’s historical treasures, museums and
heritage areas should be on every holiday
ifinerary. Head fo Al Fahidi Historical Neigh-
bourhood to tour centuriesold architecture,
as well as to shop for authentic souvenirs at
nearby souks. Dubai’s Spice Souk is a co-
lourful, aromatic and sensory experience,
while the nearby Gold Souk is one of the
oldest and most fascinating traditional mar-

DISCOVER DUBAI'S PAST

kefs in the city for purchasing jewellery and
gemstones. Unlike sfores in malls, there are
more fraditional wares here — just make sure
to haggle for the best prices. You'll also find
lots of art galleries and cafes in the areq, in-
cluding the cosy XVA Art Hotel featuring 14
unique and individual rooms that showcase
the architectural and cultural motifs of the
region.

SRR EEES
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GET AROUND

Dubai is an easy city to navigafe with mul-
fiple fransportation options. Jump aboard
the Dubai Metro for a ride that conveniently
stops at the city's fop shopping and leisure
destinations, including The Dubai Mall, Mall
of the Emirates and Dubai Marina. There is
also the tram that goes along Dubai Mari-
na and beyond, and a dedicated monorail
on the Palm Jumeirah. For something a little

LIKE A LOCAL

different, we recommend a scenic evening
commute fo Dubai Festival City aboard a
sleek water taxi, or a traditional abra boat

ride across Dubai Creek for just AED1.

Tip for firsttime visitors: Make sure you get a
Nol card which works across Dubai’s public
fransport sysfem.

INDULGE IN UNIQUE EXPERIENCES

When in Dubai, a superlative experience al-
ways awaits. Adventure enthusiasts can sign
up for the thrill of a lifetime by booking a sky-
diving experience at Skydive Dubai or riding
the world's longest urban zipline, Xline Du-
bai Marina. If you're looking for next genera-
tion science, the Museum of the Future is one
of Dubai’s most famous landmarks that explo-
res how society could evolve in the coming
decades using technology and innovation.
For the more leisure-inclined, charter a yacht
and go deep sea fishing while admiring the
city skyline from a different perspective or
take the plunge at the world's deepest swim-
ming pool for diving, Deep Dive Dubai. And
if anyone asks about your frip fo the desert,
don't forget fo tell them about your fime on
the snow-covered slopes of Ski Dubai, the
first indoor ski resort in the region.

Tip for firstime visitors: An early moming hot
air balloon ride over the desert with Balloon
Adventures is a mustiry experience.




AMEDEO MENEGAZ

Amedeo Menegaz, dynamic entrepreneur,
was bomn in Rome in 1973. In 1999 he
began working, as a designer, for the
Archiconsult SA studio in Lugano, of the well
known architect Giorgio Giudici.

After 7 years of experience, combined with
passion and talent, he decided to pursue
a professional career independently:  the
AmProgetti studio was born in 2006.

In 2010 he founded the company AmProgetti
Sagl, an architecture  studio and  Feng
Shui school; in this renewed context, the
construction of the first Feng Shui residence
in Ticino begins, the Residenza Sguardo
(completed in 2012).

In 2014, Amedeo’s book, The sense of Feng
Shui, was published by Salvioni Editore, and
he set up the Feng Shui interior design studio
in Dubai: AMEDEO MENEGAZ FZ LLC in
D3 (Dubai Design District).

In October 2015, the AmProgetti Sagl studio
was recognized as a fraining company for
AFC architecture apprentices.

Starting from January 2017, Amedeo is a
guest during the program In onda con voi on
Teleticino. The first episode aired on January
19th. All the episodes conceming Feng Shui
are uploaded on the YouTube channel.

December 2020 Amedeo develops his art
and founds the oEdeM'Art brand.

He is hosted with two of his works at the
virtual collective exhibition <«love and its
forms» curated by the arfist Rubinia.

https://bct.comune.ferni.it/amore-e-le-sue-
forme-0
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- AMEDEO MENEGAZ -
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- FENG SHUI ARCHITECTURE -

Switzerland

“FEEL THE ENERGY OF THE NATURE”

Quote from Amedeo Menegaz’s “Il senso del Feng Shui”, SalvioniEdizioni, 2014

In AmProgetti's architecture, contemporary
style meets the ancient Feng Shui philosophy,
a very important aspect in the creafive
process.

This oriental discipline makes it possible to
qualify living spaces by creating an energetic
harmony between man and natural elements.
The sfudy and knowledge of Feng Shui
prompted Amedeo Menegaz to found a
thematic school and to formulate the concept
of «Feng Shui residence», defining in design
terms the possibility of sharing the practical
advantages of this philosophy.

Feng Shui has become an essential
approach in the work of the AmProgetti
studio, both in the design of new spaces and
in the reformulation of exisfing ones; it is what
is defined as Feng Shui consultancy, i.e. the
personalized analysis of the customer for an
infervention aimed at increasing well-being
in his living spaces.

AmProgetii periodically organizes courses
on Feng Shui design at its headquarters in
Bellinzona, for the training of new qualified
professionals.

WHAT IS FENG SHUI?

Feng Shui is an ancient oriental philosophy
dating back 6,000 years. It brings well-
being and vital energy to our private spaces,
workplaces and all frequented environments.
This Chinese practice provides guidance on

how to furnish, arrange furniture, use shapes,
choose materials and colors according to
one's elemental structure, in order to increase
inner and outer harmony and the quality of
life.

The main purpose is fo improve physical
and menfal health by removing negative
energies, which are often the cause of
discomfort, ailments and disturbances.

Feng Shui consultancy concretely proposes
the possibility of an effective change for the
benefit of individual fulfilment.

You will discover a concrete improvement
in your affective and social life. Positive
energy will increase optimism, self-esteem,
determination fo achieve goals, which will
imply a secure selfrealization.

Harmony, health and success are the
keywords.

AmProgetti's Feng Shui philosophy expands,
reaching international borders.

This is where <Amedeo Menegaz Feng Shui
and Design» comes to life. Designed to best
meet the needs of the individual, to ensure
psycho-physical wellbeing in the individual.



ONE OF THE WORLD'S MOST
DYNAMIC ESTATE INVESTMENT
MARKETS

CONSTRUCTION AND REAL ESTATE GUIDE

Dubai's real estate market adjusts quickly
to changing demand, and growing ecom-
merce across the UAE creates significant
opportunities in warehousing, indusfrial and
logistical real estate.

Dubai is shaping the future of cities with sus-
tainability and innovation

Establishing the pillars on which the city’s
growth has been built over recent decades
and responsible for the iconic structures and
developments that have made it instantly
recognisable, Dubai's construction and real
eslate sectors are important drivers of the
economy. These have been driven by de-
mand across all verticals and a strong ap-
petite for investment from around the world.

Dubai's property market continues to go from
strength 1o strength. In the second quarter of
2021 alone, the emirate recorded 15,638
sales transactions worth more than US$10
billion, representing yearon-year increases
of 183.4% and 237.8% respectively.

The Q2 performance proved the best quar
terly sales result since Q4, 2013, and cap-
ped off a strong first half to 2021. In fotal,
27,373 sales transactions worth US$16.87
billion were reported in the January fo June
period, demonstrating the market's resilience
despite the impact of the Covid-19 pande-

mic.



ROBUST REGULATORY ENVIRONMENT

Dubai’s real estate market is governed by
wellestablished laws, providing a profected
legislative and regulatory structure for busi-
nesses operating both inside and outside of
free zones.

Beneficial legislative and regulatory structure

At the heart of Dubai’s construction and real
esfate proposition is a robust and progressi-
ve regulatory environment that protects both
investors and stakeholders and also encoura-
ges innovation.

Among the measures taken in recent years to
stimulate sustainable growth have been the
infroduction of 100% foreign ownership for a
wide range of businesses outside free zones
as well as longerferm visas for investors and

experts in key sectors. For both residential
and commercial property investments, both
onshore and offshore opportunities are avai-
lable, and Dubai's low-to-zero tax rates - not
just in property but across the board - provide
it with a key advantage over ifs global peers.
Supportive regulation and visas

In order to facilitate and protect the interests
of investors, a number of recent legal and
regulatory updates have enhanced the sec-
tor with initiatives being safeguarded by a
sophisticated judicial system that effectively
handles any property disputes and protects
the interests of all parties involved.




What is the Museum of the Future?

o A global landmark from Dubai and the UAE to
the world. A platform to study the future, design its
ideas and create deep discussions about its trends
in all scientific, economic, environmental and social
sectors.

o |tis an architectural icon and a significant addition
to the world of science, architecture, and art. The
Museum of the Future has been described as one of
the most beautiful buildings on earth.

e The Museum of the Future will showcase and
review different aspects of the future and the most
important technologies shaping it. It also represents
a global and firstofitskind intellectual centre, which
will provide a platform for studying future challenges
alongside infernational pariners and specialised
research enfities, with the aim of creating new and
innovative solufions.

® The Museum of the Future has elevated architecture
and civil engineering fo unprecedented new levels.
The 77-mefretall building stands high  without
supporting columns with a fagade uniquely executed
by combining the best of human construction
ingenuity and robotic fechnology.

What is the Museum of the Future’s message for
the region?

® The Museum of the Future champions a knowledge,
science and technologybased movement in the
region. It brings together great Arab minds to harness
and channel their creative energies 1o create a better
future for our communities.

® By creating an intellectual movement, the museum
will explore and foresee changes in the fields of
science, human development, economics, and others.
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MUSEUM OF THE FUTURE

The Museum of the Future is the first museum  inspires humanity to re-imagine the future and
of its kind. Built to transform the very  allits possibilities.
perception of the future as we know it, the

unique sfructure has become home 1o several
immersive future environments that aim 1o
position visitors in an empowering version
of the future. Through distinctive themes, it
elicits @ world we thought we could only
experience 50 years from now. Visitors
become active parficipants in an expansive
experience that taps into all five senses. By
meaningfully merging aspects of science,
technology and  spirituality, the museum

One of the most complex and ambitious
projects ever executed, with an insfantly
iconic inimitable exterior. Rising 77-mefres
above the ground and comprising 1,024
unique sfainless steel composite panels, the
facade is adomed in Arabic calligraphy,
displaying three quotes writlen by His
Highness Sheikh Mohammed bin Rashid Al
Maktoum, Ruler of Dubai.

e The Museum of the Future is an incubator for top
Arab scienfists, thinkers, and researchers. It is a
centre for bold ideas and boundless ambitions; a
place where visions, experiences and concepls are
conceived and launched to help accelerate research-
based scientific development in the Arab world.

e The Museum of the Future is another ‘Hope Probe’
to the world. It will inspire Arabs through several local
knowledge-based projects and support the UAE's
vision fo reignite Arab brilliance.



The museum of the future is an arfistic wonder. It is
the result of inspiring design and features various
symbolic and  philosophical  references. The
external structure is in the shape of a human eye,
symbolising the future being envisioned. The void
at its cenfre represents the unknown that humanity
is yet fo uncover and the future we are yet to
discover. The green mound beneath the structure
represents stability, while its wildlife, plants and
its ecofriendly approach reflect its sustainability.

The Arabic calligraphy on the fagade of the
museum is of signiﬁcom artistic value, it represents

but rather Fedte !

the museum’s objecfive to contribute to the
resurgence of the Arab world's golden age, an
epoch when Arabic was the language of science,
mathematics and geography.

The Museum of the Future offers the unique
opportunity to live fomorrow, today. Across its
many floors, the museum deploys technologies
such as arfificial intelligence and  human/
machine interaction. The technologies help create
excifing, interactive experiences that challenge
the audience to ask questions about the future

www.museumofthefuture.ae

of humans, cities, societies, and life on Earth —
as well as in outer space. The museum is also a
plafform for displaying and tesfing innovations of
the world's leading technology companies. It is a
place for partnerships with universities, infernational
research institutes, advanced research courses and
specialised workshops.

The museum is a festbed for new ideas, especially
relating fo solutions fo society’s challenges. It also
features a permanent exhibition of future innovations.
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